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Introduction 


Nearly 10,000 mba.com registrants worldwide responded to 


the mba.com Prospective Students Survey in 2018 


Each month, the Graduate Management Admission Council 
(GMAC) surveys a random sample of individuals who three 
months prior registered on mba.com—the GMAC™ website for 
prospective graduate business students. Their survey responses 
provide an inside look into the decision-making process of 
people currently considering applying to a graduate business 
school program. The findings detailed in this supplemental 
report are based on responses from a total of 9,617 individuals 
surveyed between January and December 2018. 


Survey respondents represent demand for various MBA and 
business master’s program categories, including full-time 
MBA, professional MBA, executive MBA, and business master’s 
programs. Each program category contains specific program 
types. For example, full-time MBA programs include full-time 
one-year and full-time two-year MBA programs. Professional 
MBA programs include part-time, flexible, and online MBA 
programs. Business master’s programs include Master in 
Management, Master of Finance, Master of Data Analytics, and 
Master of Accounting, among others. 


This report—a supplement to the Demand for MBA and 
Business Master’s Programs: Insights on Candidate Decision 
Making Summary Report—provides detailed breakdowns of 
2018 candidate survey responses by a number of variables of 
interest to school professionals, including by program type, 
candidate country of citizenship and residence, and candidate 
preferred study destination. 


About the Data 


The results of this survey do not necessarily reflect a statistically 
representative sample of the global prospective student 
population. Rather, the results reflect responses from 
prospective students who register on mba.com. Because of this 
limitation, the results of this research study should not be used 
to generalize about the global prospective student population, 
but rather the mba.com registrant population. 


Explore and Filter the Data for Yourself 


An Interactive Data Research Tool accompanies the mba.com 
Prospective Students Survey 2019. Available exclusively to 
school professionals at GMAT™ score-accepting institutions, 
the tool allows users to customize data searches by multiple 
survey response variables, such as candidate segment, 
citizenship/residence, gender, age, preferred program type, and 
more. Access it with your gmac.com login at: 


www.gmac.com/prospectivestudents. 
Business School Participation in GMAC Research 


GMAC Research offers graduate business schools opportunities 
to gather data and generate insights about the business school 
pipeline. 


Schools can sign up to participate in the GMAC Application 
Trends Survey and Corporate Recruiters Survey on our survey 


sign-up page: 
www.gmac.com/surveysignup. 
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This section features data by program type, including: 


Candidate consideration and preference for the 
program type 
Candidate consideration of the program type by 


demographics, including gender, age, world region of 
residence, and undergraduate major 


First business school decision among candidates 
considering the program type 


Ranking of factors in the school selection decision 
among candidates considering the program type 


Program Specific Analyses 


Full-Time One-Year MBA 


Candidate Consideration 
and Preference for 
This Program Type 


47% 
consider 


21% 
prefer 


Gender 


Age 


Residence 


Undergraduate 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


Major 


Male 
Female 


22 and under 
23 to 24 
25 to 30 
31 to 39 
40 and older 


Africa 

Middle East 
East/Southeast Asia/PI 
Central and South Asia 
United States 

Canada 

Latin America 

Western Europe 
Eastern Europe 


Business/Economics 
Humanities/Soc. Sci. 
STEM 


49% 
45% 


a 38% 
45% 
MN 56% 
48% 
DN 31% 


Dn 41% 
a 40% 
Dn 43% 
a 59% 
47% 
54% 
63% 
Ea 39% 
38% 


NN 44% 
NN 46% 
NN 52% 


Candidates Considering This 
Program Type 


First Business School Consideration 


program 


Specific 
iol aTere)| 
41% 


45% 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 


Curriculum 
Financial aspects 
School culture 


Class profile 
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Program Specific Analyses 


Full-Time Two-Year MBA 


Candidate Consideration 
and Preference for 
This Program Type 


g 

o 

© 
45% S 

consider 

oO 

eI 

S 
19% g 
prefer 

LY 

S 

BS 

aes 

oT 

5 


Male 
Female 


22 and under 
23 to 24 
25 to 30 
31 to 39 
40 and older 


Africa 

Middle East 
East/Southeast Asia/PI 
Central and South Asia 
United States 

Canada 

Latin America 

Western Europe 
Eastern Europe 


Business/Economics 
Humanities/Soc. Sci. 
STEM 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


MN 50% 
ME 40% 


Es 39% 
50% 
55% 
35% 
DO 25% 


DE 338% 
44% 
Ha 33% 
61% 
53% 
41% 
58% 
DO 31% 
Mm 20% 


42% 
EE 49% 
49% 


Candidates Considering This 
Program Type 


First Business School Consideration 


program 


Specific 
school 


45% 


43% 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 


Curriculum 
Financial aspects 
School culture 


(Ol FIM 8) Ke) (= 
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Program Specific Analyses 


Part-Time MBA 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male [I 23% 
3 Female NY 21% 
ICcxal (o)are]| 
22 and under [NN 10% SS ees 
25% egr 
22% ‘ 23 to 24 | 17% 'o) cele) r= anl 
3 a 27° 
consider 31 to 39 NN 36% school 
40 and older SN 34% 32% 
Africa (NN 19% 
Middle East [NN 19% Ranking of Factors in 
| East/Southeast Asia/PI [NN 12% School Selection Decision 
y Central and South Asia [J 4% Quality/reputation 
3 
6% g 


prefer Latin America [NNN 15% 
Western Europe [I 13% Fiaancaliaesecs 
Eastern Europe [i 9% 
Business/Economics [I 20% School culture 


Humanities/Soc. Sci. [I 26% 
STEM SR 24% 
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United States SIN 39% 
Canada NNN 39% Specific program aspects 
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Class profile 


Undergraduate 
Major 


Program Specific Analyses 


Flexible MBA 


Candidates Considering This 
Program Type 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


Candidate Consideration 
and Preference for 
This Program Type 


First Business School Consideration 


5 Male SN 17% 
3 Female NE 20% ; 
ICexal (o) are] 
oYer=) ufo) 
22 and under [NN 12% 21% Type of 
23 to 24 NN 16% esclig 
18% w program 
<4 25 to 30 SN 21% Specific 45% 
consider 31 to 39 NN 25% school 
40 and older SENN 24% 34% 
Africa ENN 20% 
Middle East [NN 16% Ranking of Factors in 
¥ East/Southeast Asia/PI [NNN 13% School Selection Decision 
j 0, 
y Central and South Asia [I 8% Quality/reputation 
g United States (NNN 29% 
4% g Canada 4 25% Specific program aspects 
prefer Latin America [NNN 13% 
Western Europe [NN 9% 3 : 
Financial aspects 
Eastern Europe — 12% 
P 
o 
3 5 Business/Economics [NN 17% School culture Graduate 
aes Humanities/Soc. Sci. [I 23% a a Management 
rofi 
E STEM NN 19% ell tical 
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Program Specific Analyses 


Executive MBA 


Candidate Consideration 
and Preference for 
This Program Type 


& 


14% 
consider 


10 


Gender 


Age 


Residence 


Undergraduate 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


ME 16% 
ME 12% 


Male 
Female 


im 7% 

DS 9% 

a 14% 
31% 
es 34 


22 and under 
23 to 24 
25 to 30 
31 to 39 
40 and older 


15% 
Ma 14% 
DO 8% 
«18% 
DN 16% 
a 10% 
Latin America EON 15% 
Western Europe [I 13% 
Ma 11% 


Africa 

Middle East 
East/Southeast Asia/PI 
Central and South Asia 
United States 

Canada 


Eastern Europe 


Business/Economics [NN 11% 


15% 
«19% 


Major 


Humanities/Soc. Sci. 
STEM 


Candidates Considering This 
Program Type 


First Business School Consideration 


Regional 
location 


16% 


Type of 
degree 
re)goleleclan 


Specific 
ei arele)| 
40% 


VL 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 


Graduate 
Management 


Class profile 
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Program Specific Analyses 


Online MBA 


Candidate Consideration 
and Preference for 
This Program Type 


g 

D 

> 

12% 3 

consider 

| y 

i= 

S 

3% 3g 
prefer 


Undergraduate 
Major 


11 


Percentage of Candidates Considering This 


Program Type by Demographic Group 


Male SN 12% 
Female SN 12% 


22 and under [I 6% 
23 to24 EN 8% 
25 to 30 NN 14% 
31 to 39 SN 21% 
40 and olde (SN 238% 


Africa (I 13% 
Middle East [NN 10% 
East/Southeast Asia/PI [i 5% 
Central and South Asia [J 3% 
United States [INN 23% 
Canada EN 16% 
Latin America J) 6% 
Western Europe [i 4% 
Eastern Europe [I 8% 


Business/Economics [I 11% 
Humanities/Soc. Sci. [I 16% 
STEM [NN 12% 


Candidates Considering This 
Program Type 


First Business School Consideration 


itera (0) are] 
location 


20% 


Type of 
falslelgote 


Specific 
school 
25% 55% 


/o) cele) ge} aa) 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 
Financial aspects 


Career aspects 
Curriculum 
School culture 


Class profile 
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Program Specific Analyses 


Joint/Dual Degree Program (With an MBA) 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


G Male NN 11% 
3 Female TT 12% Regional 
oYers}a(e)q) 
pic} //,) 
22 and under ENN 9% Type of 
; 23 to24 NN 12% ae Celie 
7] [Seite ram 
11% 8 25 to 30 NN 13% P peli 
P Sol aTore)| 48% 
consider 31 to 39 NY 11% 40% 
40 and older (I 9% 
Africa EEN 11% 
Middle East [NN 7% Ranking of Factors in 
| East/Southeast Asia/PI [II 8% School Selection Decision 
] fo} 
g Central and South Asia EE 10% Quality/reputation 
g United States [INN 16% 
3% 3 Canada NE 13% 


Westem Europe [I 6% 
Eastern Europe —N 38% 


prefer Latin America ENN 12% Specific program aspects 
Financial aspects 


oO 

ay 

oO 

a5 Business/Economics (NN 11% Satire Graduate 

aes Humanities/Soc. Sci. (NN 16% ss 7 Management 
rofi 

E STEM [NN 12% ass profile 
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Program Specific Analyses 


Hybrid /Blended MBA Program 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


Male [I 8% 
Female [I 9% 


IXcxal (0) are 
location 
my 5% 


20% Type of 


Gender 


22 and under 


4 23 to 24 I 6% degree 
{oD ne 
9% i) 25to30 EN 9% ade pila 
consider 311039 NE 14% pue aoe 
40 and older SENN 20% i 
Africa (I 9% 
Middle East [Ml 6% Ranking of Factors in 
T East/Southeast Asia/PI [i 6% School Selection Decision 
g Central and South Asia [i 5% Quality/reputation 
S 
2% g 


prefer Latin America [lll 6% 
Western Europe 4% 
pe i 4% Financial aspects 
Eastern Europe [J 5% 


United States [NN 14% 
Canada QR 12% Specific program aspects 


oO 

— 

o 

=) is . 

8 S Business/Economics = 8% iva stetel Rell ell r Graduate 

aes Humanities/Soc. Sci. [NN 11% zs = Management 
rofi 

E STEM [EE 9% esd tical 
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Program Specific Analyses 


Master of Finance 


Candidate Consideration 
and Preference for 
This Program Type 


24% 
consider 


=. 


10% 
prefer 


14 


Gender 


Age 


Residence 


Undergraduate 


Percentage of Candidates Considering This Candidates Considering This 


Major 


Program Type by Demographic Group Program Type 


First Business School Consideration 


Male NN 26% 
Female SN 22% 


22 and under SEN 37% 
20° se 
23 to 24 29% Specific POARaii 
251030 NNN 18% school ie 
31 to 39 EN 14% 40% sie 
40 and older [10% 


Africa EE 29% 
Middle East [NN 16% Ranking of Factors in 
East/Southeast Asia/P] (IN 33% School Selection Decision 


Central and South Asia (EN 23% 
United States SN 16% 
Canada NNN 16% 
Latin America TN 28% 
Western Europe (INN 35% 
Eastern Europe SN 33% 
Business/Economics (NN 33% 


Humanities/Soc. Sci. SN 14% 


STEM [NNN 17% Class profile 
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Program Specific Analyses 


Master of Data Analytics 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male NNN 19% 
3 Female NN 20% Regional 
location 
(1) 
22 and under TT 24% .- er 
23 to24 SN 22% Fa degree 
19% 0) Specific 
ad 25 to 30 =a 17% el aleve) | program 
consider 31to 39 NN 15% 35% 51% 
40 and older EN 16% 
Africa EN 21% 
Middle East [NNN 12% Ranking of Factors in 
| f East/Southeast Asia/P] TN 25% School Selection Decision 
j 0, 
y Central and South Asia [NN 21% Quality/reputation 
g United States [NNN 16% 


prefer ain Ae 7% 
Western Europe [NS 18% 
Eastern Europe SN 17% willie as 


oO 

a=) 

oO 

=) F 

as Business/Economics SN 21% School culture Graduate 
eS Humanities/Soc. Sci. SN 14% = - Management 
E STEM [NN 23% ass profile 
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Program Specific Analyses 


Master in International Management 


Candidate Consideration 
and Preference for 
This Program Type 


9 
a 
&® : 
14% S 
consider 
| oO 
eI 
S 
3% g 
prefer 
gL 
S 
BS 
aes 
oT 
5 


16 


Male 
Female 


22 and under 
23 to 24 
25 to 30 
31 to 39 
40 and older 


Africa 

Middle East 
East/Southeast Asia/PI 
Central and South Asia 
United States 

Canada 

Latin America 

Western Europe 
Eastern Europe 


Business/Economics 
Humanities/Soc. Sci. 
STEM 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


ME 12% 
17% 


22% 
Ee 17% 
Ma 10% 
DO 9% 

DO 9% 


«18% 
15% 
Ds i6% 
21% 
me 5% 

Ma 11% 

Ms 12% 
25% 
23% 


ME 16% 
16% 
Ma 13% 


Candidates Considering This 
Program Type 


First Business School Consideration 


Specific 


program 
52% 


Yel aTele)| 
36% 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 


Curriculum 
Financial aspects 
School culture 


Graduate 
Management 


Class profile 
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Program Specific Analyses 


Master in Management 


Candidate Consideration Percentage of Candidates Considering This 
and Preference for Program Type by Demographic Group 
This Program Type 


Male SN 13% 
Female SN 17% 


&® 22 and under 21% 


23 to 24 NNN 20% 
14% i) 25 to30 MEN 9% 
consider 31 to39 EE 8% 
40 and older EN 13% 


Gender 


Africa NN is% 
Middle East (NN 15% 
I East/Southeast Asia/PI [NN 16% 
Central and South Asia SN 14% 
United States [I 6% 
Canada SO 13% 
prefer Latin America SE 13% 
Western Europe SN 31% 
Eastern Europe (NN 23% 


Residence 


oO 

yp 

oO 

3 5 Business/Economics SS 17% 
eS Humanities/Soc. Sci. NN 16% 
E STEM QE 12% 


Candidates Considering This 
Program Type 


First Business School Consideration 


Type of 
degree 
program 


51% 


Specific 


school 
36% 


Ranking of Factors in 
School Selection Decision 


Quality/reputation 
Specific program aspects 


Class profile 
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Graduate 
Management 


Program Specific Analyses 


Master of Marketing 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male SN 8% 
Cc 
§ Female TN 16% ice 
i» fofer=) wey) 
22 and under (T 13% z5% Type of 
6 23 to 24 x ic% degree 
o ie 
12% g 00 3 oy ee 
consider 31to39 EEN 6% nant i 
40 and older SN 7% 
Africa EN 11% 
Middle East [TT 15% Ranking of Factors in 
|| East/Southeast Asia/P] [INN 18% School Selection Decision 
io a ic ; 
g Central and South Asia 16% Quality/reputation 
g United States ER 7% 


Western Europe (NNN 14% : 
Eastern Europe (NN 14% 


prefer Latin America SE 8% Specific program aspects 
Financial aspects 


oO 

ous) 

© 

=) 7 

B5 Business/Economics (INN 14% School culture Graduate 

& S —Humanities/Soc. Sci, TT 17% ze . Management 
z STEM EEN 8% cc ell 
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Program Specific Analyses 


Master of Accounting 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 
First Business School Consideration 


5 Male SE 9% 
& Female TT 14% Gene 
> location 
22 and under NNT 190% gat 
Type of 
11% a 23 to 24 as 12% Specific degree 
oO > 25 to30 SN 7% Xeisrore)| program 
consider 311039 NN 7% 31% 54% 
40 and older (NNN 12% 
Africa SE 14% 
Middle East [iN 4% Ranking of Factors in 
| | East/Southeast Asia/P] [INN 14% School Selection Decision 
] 0, 
y Central and pou Asia EN 6% Quality/reputation 
g United States ENN 14% 
4% 3 Canada I 9% 


prefer an Arca WL 
eel oi 
Eastern Europe [6% eee 


oO 

yp 

oO 

=) i : 

B35 Business/Economics SN 16% School culture Graduate 
= Humanities/Soc. Sci. NN 7% ps 5 Management 
= STEM EI 5% ini 
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Program Specific Analyses 


Master of Information Technology 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male NN 11% 
8 Female (NNN 12% Regional 
> location 
15% 
ee 15° 
22 and under 15% Type of 
12° vs 
1 19 7 23 to 24 12% Sechive degree 
Oo Z 25to30 SN 10% Santer) program 
consider 31 to39 EN 3% 32% 53% 
40 and older (EN 9% 
Africa EN 15% 
Middle East (NN 9% Ranking of Factors in 
|| East/Southeast Asia/P] TT 19%, School Selection Decision 
g Central and South Asia 13% Quality/reputation 
Sg United States NN 8% 


prefer a 
Western Europe [ 10% 
Eastern Europe SN 11% whl scoala 


Business/Economics SN 12% School culture Graduate 
Humanities/Soc. Sci. [NN 10% Management 


STEM 14% 
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Major 


Class profile 


Undergraduate 
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Master of Project Management 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


Male SN 9% 
Female NN 12% Regional 


ike location 
22 and under NN 11% abs 


Gender 


Type of 
23to24 NN 12% = 
10% 9) ° ° Specific degree 
o > 25to30 SN 8% ECHO! program 
consider 31to 39 NN 9% 32% 53% 
40 and olde EEN 13% 
Africa EN 18% 
Middle East [ 18% Ranking of Factors in 
I East/Southeast Asia/PI NNN 13% School Selection Decision 
-_ : 
g Central and South Asia 12% Quality/reputation 
Sg United States [NN 6% 
1% 3 Canada SN 9% 


prefer Latin America SN 11% Specific program aspects 
Western Europe 9% 5 : 
pe ME 9% Financial aspects 
Eastern Europe (NS 14% 
Business/Economics [I 10% School culture 


Humanities/Soc. Sci. [NN 11% 
STEM i 12% 
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Graduate 
Management 


Major 


(OFS o) ce) il (= 


Undergraduate 


Program Specific Analyses 


Master of Entrepreneurship 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


Male NN 10% 
Female (NNN 10% 


: 22 and under SENN 13% 


Gender 


f03) : 23 to 24 NN 11% Speae 
oO 2 25to 30 NN 9% school program 
consider 31 to 39 EN 7% 35% 52% 
40 and older (NN 9% 
Africa SN 17% 
Middle East [NN 13% Ranking of Factors in 
I East/Southeast Asia/PI] [RENNIN 10% School Selection Decision 
ia EN 16° ; 
g Central and South Asia 16% Quality/reputation 
g United States [I 5% 


prefer Latin America SEN 10% Specific program aspects 


Western Europe (NNN 12% : 
c i Financial aspects 
Eastern Europe (NN 13% 


£ Curriculum 

© 

=) 7 F 

2s Business/Economics SN 11% School culture Graduate 
2 — Humanities/Soc. Sci, TT 11% ps - Management 
E STEM NN 11% cro lials 
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Program Specific Analyses 


Master of Supply Chain Management 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male SN 9% 
Cc 
& Female (NN 9% Regional 
|Z location 
15% 
22 and under EN 10% Type of 
23 to24 EN 10% - degree 
9% v Specific FCnan 
g 25to30 EN 8% eal Pregie 
consider 31 to 39 NN 8% 34% oc 
40 and older ENN 9% 
Africa EN 12% 
Middle East [ 8% Ranking of Factors in 
I East/Southeast Asia/PI [NINN 10% School Selection Decision 
io i 13° ; 
g Central and aaa Asia 13% Quality/reputation 
g United States [RN 7% 
1% : es —pel 


prefer Latin America EE 8% Specific program aspects 
Western Europe (NN 9% Financial aspects 
Eastern Europe [ 7% 
Business/Economics J 9% School culture 


Humanities/Soc. Sci. [I 8% 
STEM i 12% 
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Graduate 
Management 


Major 


Class profile 


Undergraduate 


Program Specific Analyses 


Master of Human Resources 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


G Male SN 4% 
c 
| location 
22 and under SN 9% eae 
Type of 
0, 
69 F 23to24 EN 7% Specific degree 
Oo ad 25to30 SN 5% ei aleye)| program 
consider 31 to 39 NN 6% 32% 53% 
40 and older (EN 9% 
Africa SE 13% 
Middle East [I 4% Ranking of Factors in 
I East/Southeast Asia/PI [NINN 9% School Selection Decision 
j 9, 
y Central and South Asia SN 10% Quality/reputation 
Sg United States [I 5% 
1% : si — 


prefer Latin America IN 4% 
ee 
Eastern Europe — 4% bt 
Business/Economics [NN 7% Graduate 
Management 


Humanities/Soc. Sci. [I 10% 
STEM (5% 
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Major 


Class profile 


Undergraduate 


Program Specific Analyses 


Master of Engineering Management 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


Male SN 7% 


Female [I 4% Regional 


| location 
17% 


Gender 


22 and under [4% Type of 
23 to 24 SN 6% degree 
5% ) 25 to 30 IE 6% Specific program 
consider 31 to 39 ME 4% ae 49% 
40 and older EN 6% i 
Africa SE 8% 
Middle East 10% Ranking of Factors in 
I East/Southeast Asia/PI [NN 4% School Selection Decision 
g Central and South Asia SN 9% 
g United States [I 4% 
1% ; a — 


prefer Latin America I 6% Specific program aspects 
Western Europe [I 5% Financial aspects 
Eastern Europe [J 1% 
Business/Economics [i 2% School culture 


Humanities/Soc. Sci. [i 3% 
STEM i 12% 
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Graduate 
Management 


Major 


Class profile 


Undergraduate 


Program Specific Analyses 


Master of Real Estate Management 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


G Male (NS 4% 
c 
& Female (NN 4% Resin 
¥ location 
22 and under NN 6% se Type of 
0 23 to 24 NN 4% eee 
oO nee 
4% 2 25 to 30 NNN 3% peal pee 
consider 31to39 EE 3% aoa 
40 and older EN 3% 
Africa DE 5% 
: Middle East EE 3% Ranking of Factors in 
East/Southeast Asia/P] (IN sx School Selection Decision 
y Central and South Asia SN 4% Quality/reputation 
Sg United States [I 3% 
<1% ; ee 


Western Europe SN 3% : 
Eastern Europe NN 3% 
Financial aspects 
Business/Economics — 5% School culture 


Humanities/Soc. Sci. [IN 6% 
STEM SN 4% 
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prefer Latin America EE 4% Specific program aspects 


Graduate 
Management 


Major 


Class profile 


Undergraduate 


Program Specific Analyses 


Master of Taxation 


Candidate Consideration Percentage of Candidates Considering This Candidates Considering This 
and Preference for Program Type by Demographic Group Program Type 
This Program Type 


First Business School Consideration 


5 Male SE 3% 
Cc 
& Female NN 4% eviieal 
| | {ofer=) Woy) 
14% 
22 and under (NN 5% 
‘ 23 to24 SN 3% Selstellile Dee of 
wv egree 
3% 2 25to30 MEN 2% school eee 
consider 31 to 39 NN 3% re 58% 
40 and older (NN 4% 
Africa SE 3% 
; Middle East [i 2% Ranking of Factors in 
East/Southeast Asia/PI [IN 4% School Selection Decision 
] 9, 
y Central and South Asia EN 3% Quality/reputation 
g United States SN 4% 
<1% ; ssi or 


prefer Latin America Ml 1% 
aie ls 
Eastern Europe NN 4% mblacdlhs 


oO 

yp 

oO 

=) i : 

B35 Business/Economics 5% School culture Graduate 
eS Humanities/Soc. Sci. 9 3% ps ri UI CS 
= STEM [I 2% cad aides 
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Program Specific Analyses 


Master of Health Administration 


Candidates Considering This 
Program Type 


Percentage of Candidates Considering This 
Program Type by Demographic Group 


Candidate Consideration 
and Preference for 
This Program Type 


First Business School Consideration 


ca Male SE 3% 
Cc 
& Female SN 4% Regional 
| | location 
15% 
22 and under <a | 3% Type fe) 
23 to 24 EN 3% degree 
3% ) 25to30 MN 3% Program 
consider 31 to 30 NNN 4% et: 
40 and older (ENN 6% 
Africa ES 3% 
: Middle East [NE 3% Ranking of Factors in 
East/Southeast Asia/PI [NN 2% School Selection Decision 
j 0, 
y Central and aaah Asia EO 3% Quality/reputation 
g United States (NNN 4% 
<1% 3 Conado EN 5% 


prefer Latin America [I 2% 
Western Europe [I 2% 


Eastern Europe — 4% 


Graduate 
Management 


Business/Economics [I 3% 
Humanities/Soc. Sci. [INN 6% 
STEM SN 4% 
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Major 


(OFS o) ce) il (= 


Undergraduate 


Candidate Profiles by 
Preferred Program 
Category 


This section features data by candidate preferred program 
category, including: 


* Gender 
* Median age 


¢ Median years work experience 


* Undergraduate major category 
* Home ownership 

¢ Marital status 

¢ Child status 


Candidate Profiles by Preferred Program Category 


Full-Time MBA 


Candidates who prefer full-time MBA program types began 
considering business school a median of 15 months after 
completing their undergraduate degree. At the time of mba.com 
registration they have a median age of 26 and a median of three 
years of work experience. About 1 in 5 own a home (20%) and 
are married (17%), and 1 in 10 have children (10%). 


Sixty-three percent are men and 37 percent are women. Half 
majored in business/economics as undergraduates (52%), 42 
percent majored in a STEM field, and 22 percent majored in a 
humanities/social sciences field. 


Undergraduate Major Category* 


52% 
42% 


22% 


Business/Economics | Humanities/Social Sciences STEM 


*Total does not sum to 100 percent because of multiple selections. 
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Median timing of first Gender 
consideration of 
business school 


15 


months after completion 
of undergraduate degree 


At the time of mba.com registration 


26 3 


Median age Median years 
work experience 


20% 17% 10% 


Own a home Married Have children 
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Graduate 
Management 


Candidate Profiles by Preferred Program Category 


Professional MBA 


Candidates who prefer professional MBA program types began 
considering business school a median of 28 months after 
completing their undergraduate degree. At the time of mba.com 
registration they have a median age of 28 and a median of four 
years work of experience. More than 1 in 3 own a home (36%) 
and are married (35%), and about 1 in 4 have children (24%). 


Fifty-six percent are men and 44 percent are women. Half 
majored in business/economics as undergraduates (52%), 37 
percent majored in a STEM field, and 26 percent majored in a 
humanities/social sciences field. 


Undergraduate Major Category* 


52% 


37% 


26% 


Business/Economics | Humanities/Social Sciences STEM 


*Total does not sum to 100 percent because of multiple selections. 
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Median timing of first Gender 
consideration of 
business school 


28 


months after completion 
of undergraduate degree 


At the time of mba.com registration 


28 4 


Median age Median years 
work experience 


36% 35% 24% 


Own a home Married Have children 
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Graduate 
Management 


Candidate Profiles by Preferred Program Category 


Executive MBA 


Candidates who prefer executive MBA program types began 
considering business school a median of five years after 
completing their undergraduate degree. At the time of mba.com 
registration they have a median age of 34 and a median of nine 
and a half years of work experience. About half own a home 
(47%) and are married (52%), and 39 percent have children. 


Sixty-seven percent are men and 33 percent are women. More 
than half majored in a STEM field as undergraduates (56%), 37 
percent majored in business/economics, and 23 percent 
majored in a humanities/social sciences field. 


Undergraduate Major Category* 


56% 


37% 


23% 


Business/Economics | Humanities/Social Sciences STEM 


*Total does not sum to 100 percent because of multiple selections. 
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Median timing of first Gender 
consideration of 
business school 


- 


years after completion of 
undergraduate degree 


At the time of mba.com registration 


34 9.5 


Median age Median years 
work experience 


47% 52% 39% 


Own a home Married Have children 
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Graduate 
Management 


Candidate Profiles by Preferred Program Category 


Business Master’s 


Candidates who prefer business master’s program types began Median timing of first Gender 
considering business school a median of 10 months before consideration of 
completing their undergraduate degree. At the time of mba.com business school 
registration they have a median age of 23 and a median of zero 
years of work experience. About 1 in 5 own a home (18%), and 
about 1 in 10 are married (10%) and have children (9%). 1 ( heres 
( 
The gender split is about equal. Three in 4 majored in 
business/economics as undergraduates (76%), 27 percent months before completion 
majored in a STEM field, and 17 percent majored in a of undergraduate degree 
humanities/social sciences field. 
Undergraduate Major Category* At the time of mba.com registration 
76% ? 3 0 
Median age Median years 
work experience 
27% 
= = 18% 10% 9% 
Business/Economics — Humanities/Social Sciences STEM Own a home Married Have children Graduate 


WW ETar-Ye[-Yanl-vals 


*Total does not sum to 100 percent because of multiple selections. 
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Candidate Profiles by 
Citizenship 


This section features data by candidate country of 
citizenship, including: 


Program considerations 


Top 10 program types considered 


Top program types preferred 
Application plans by relative location 
Application plans by program world region 


Preferred study destination by program country 


Candidate Profiles by Citizenship 


Australia 


Program Considerations 


Business 
master’s 
program 
types only 
13% 


Application Plans by 
Relative Location 


66% 


28% 
21% 


10% 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time two-year MBA SE) 44% 
Full-time one-year MBA SE 44% 
Part-time MBA [I 26% 
Executive MBA [I 26% 
Flexible MBA [I 25% 
Online MBA EE) 18% 
Master of Finance SR 18% 
Master in Management [I 16% 
Hybrid/blended MBA [NN 13% 
Master of Int'l Management [NN 13% 


Application Plans by 
Program World Region 


United States SN 51% 
W. Europe ( 43% 
Aus/P] SN 40% 
E&SEAsia MN 16% 
Canada QR 15% 
E. Europe [J 6% 
C&SAsia If 4% 


LATAM Jf 3% 
Middle East 0% 
Africa 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA [I 26% 
Executive MBA [0 11% 
Full-time two-year MBA [NN 11% 
Master of Finance [NN 11% 
Flexible MBA [I 9% 
Online MBA i) 5% 
Master in Management [ll 5% 


Preferred Study Destination 
by Program Country* 


United States SS 31% 
Australia Cy 24% 


United Kingdom fl 12% 


Singapore ij 6% 


(eTr-le (Urn) 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Citizenship 


Belgium 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


Master of Finance 43% Master of Finance [NN 26% 
Full-time one-year MBA (NNN 31% 
? : Master in Management [UN 11% 
Full-time two-year MBA [ES 28% 


seats Master in Management [NN 24% Full-time one-year MBA JI} 11% 

program Master of Intl. Management [NN 19% Master of Int'l Management a 9% 
Master of Info. Technolo 17% 

types only oy Me 17% Full-time two-year MBA [NNN 9% 
48% Master of Data Analytics [NN 15% 
Master of Engineering Management [I 15% 
Executive MBA [) 13% 
Master of Marketing [EN 13% 

Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 


W. Europe 81% United Kingdom =| 26% 
; United States ENN 28% 
78% Canada Hl 7% United States ae | 26% 


E. Europe fi} 6% 
C&SAsia fF 4% 


28% ip ae 
0 406 E&SEAsia | 2% France i 7% 
Gil 11% Aus/PI | 2% 
= ae Middle East 0% Netherlands [fj 6% 
Local Regional National Int'l LATAM | 0% Spain ff} 6% 
Africa 0% (eTd-\e UF 1e-) 


Management 


Belgium | | 15% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Brazil 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA [NN 61% Full-time one-year MBA NNN 37% 
Full-time two-year MBA % 
a oe MN 55% Full-time two-year MBA 24% 
ate Executive MBA [§) 23% 
Seeger Master of Finance [I 21% Executive MBA 2 6% 
program deve MBA [21% Master in Management [} 5% 
types only Master in Management {i} 16% Master of Finance il} 5% 
10% Flexible MBA {i} 15% 
Master of Int'l Management [i 14% 
Master of Data Analytics [J 14% 
Master of Entrepreneurship [J 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States SE 70% 
on United States =v 48% 
86% W. Europe SN 62% 
0, 
Canada MN 26% United Kingdom i 12% 
E. Europe § 12% 
LATAM fi 5% Canada i 11% 
Aus/PI [J 5% 
15% : 
a be 70% E&SEAsia I 4% France a 8% 
_—— iy Middle East | 1% 
Local Regional National Int'l C&SAsia | 1% Spain i: 7% 
Africa 0% Graduate 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Canada 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA [NNN 57% Full-time one-year MBA NN 30% 
Full-time two-year MBA 9 
= i 1) Part-time MBA [NNN 15% 
5 Part-time MBA [I 44% 
seats Flexible MBA [NNN 28% Full-time two-year MBA NNN 13% 
program Executive MBA [ill]. 22% Executive MBA [i 8% 
Online MBA 20% 
types only ME 20% Flexible MBA [i 6% 
6% Master of Data Analytics [J 16% 
Joint/dual degree w/ an MBA [i 15% 
Hybrid/blended MBA [} 13% 
Master of Finance {i} 12% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
Canada EE 80% 
55% United States ENN 32% 
W. Europe ME 19% Canada 66% 
31% 34% E & SE Asia ica 6% 
26% Aus/PI fF 4% 
E. Europe ff 3% 
C&SAsia | 2% 
Africa | 2% United States 23% 
Local Regional National Int'l LATAM | 1% 
Middle East | 1% Graduate 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


China 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Master of Finance [I 41% Master of Finance SENN 23% 
Full-time one-year MBA [SN 34% Master of Data Analytics [I 14% 
nities Master of Data Analytics — 33% Full-time one-year MBA [NNN 13% 
-ti = 9, 
master’s Full-time two-year MBA I 25°% Master of Accounting [I 8% 
Master of Info. Technolo a 22% 
program a : Full-time two-year MBA [I 8% 
types only Master of Accounting [ 22% 
; Master of Marketing [J 6% 
45% Master of Marketing [NN 21% 
Master in Management [NN 16% 
Master of Int'l Management [EN 15% 
Master of Project Management [NN 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States TN 53% United States SN 43% 
W. Europe 39% Aviees : 
() Unit i 
76% ERSE Asis NN 31% nited Kingdom ee 14% 
Canada BE 20% Hong Kong iil 11% 
Aus/PI [i 11% Canada JJ 8% 
22% E. Europe fi 8% 


15% 13% C&SAsia MI 6% Singapore [} 6% 


Ba a eB Middle East | 1% France [J 5% 


Local Regional National — Int'l LATAM | 1% China [J 5% 


Africa | 0% Graduate 
IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 


39 mba.com Prospective Students Survey 2019 


Candidate Profiles by Citizenship 


France 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA NNN 39% Full-time one-year MBA ENN 19% 
Master of Finance SN 30% Master of Finance [NN 15% 
anes Master in Management [I 30% Master in Management [NN 13% 
1 9, 
master’s Master of Intl Management [i 28% Master of Int'l Management [NN 12% 
Full-time two-year MBA [I 23% 
program j ; : Full-time two-year MBA [NN 8% 
types only Master of Data Analytics [NN 15% 
; Executive MBA [i 6% 
42% Master of Marketing I 14% 
Executive MBA [NN 13% 
Part-time MBA [NN 12% 
Flexible MBA [I 10% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
, —<—— 
United States MEN 35% 
E&SEAsia EEE 19% United States esl 19% 
Canada QE 17% 
United Kingdom 8% 
E. Europe [i 9% : x ° 
25% F 
22% ‘a C&SAsiIa B 4% Spain ff 5% 
Aus/PI ff 4% 
a LATAM | 3% Switzerland [| 5% 
Local Regional National Int'l Middle East = 0% Singapore ff 5% 
Africa 0% (eT ¢-YolUr-1e-) 


WW ETar-Ye[-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Germany 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Master in Management — 48% Master of Finance (NN 21% 
Master of Finance SN 40% Master in Management [I 19% 
ere Master of Int'l Management [I 38% Full-time two-year MBA SN 11% 
Full-time two-year MBA SN 34% 
master’s Master of Int'l Management [NN 10% 
program Full-time one-year MBA [I 28% aati MBA 7% 
ull-time one-year 
types only Master of Data Analytics [NN 19% J ° 
] (0) 
49% Master of Entrepreneurship [J 16% Mester ot Marketing. il 5% 
Master of Marketing ME 13% 
Master of Info. Technology [i 13% 
Master of Accounting [i 11% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe ST 389% 
0 Germany 38% 
eis United States MEN 27% =a 
0, 
Canada Ml 9% United States a 13% 
E. Europe fi 8% 
say 29% E&SEAsia Ml 7% United Kingdom (ae 12% 
0 22% Aus/PI | 2% 
Ei i ei Africa | 2% Netherlands B 10% 
Middle East | 1% 
Local Regional National Int'l LATAM | 1% Sweden fl 5% 


C&SAsia | 1% Graduate 
Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Ghana 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time two-year MBA [NN 57% Full-time two-year MBA [NN 17% 
Full-time one-year MBA [NN 44% Master of Finance [NN 17% 
Bliciness Master of Finance [TG 41% Full-time one-year MBA [NN 16% 
7 fo} 
master’s Mestepereccountitg, i 2575 PhD in business/DBA [ll 7% 
Master of Supply Chain — 23% 
program ° Master of Data Analytics [i 5% 
types only Master of Data Analytics [NN 22% 
Master of Int'l Management [J 5% 


14% Master of Int'l Management [NN 21% 
Master in Management {§) 20% 

Master of Info. Technology [NN 20% 

Flexible MBA [NN 18% 


Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States (II 71% 
ji United States 38% 
91% Canada NN 56% (oe . 
W. Europe i 51% eae = 74% 
E. Europe SR 23% 
Aus/PI $I 22% United Kingdom a 9% 
E&SEAsia BR 12% 
13% 79 10% Middle East [J 6% France a 7% 
= C&SAsia MH 6% 
Local Regional National —_ Int'l Aincs A 6% pemaa a um 


LATAM || 2% Graduate 
IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Greece 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Master of Finance (IN 39% Master of Finance SN 15% 
Master in Management SE 33% Full-time one-year MBA [NN 15% 
; Full-time one-year MBA [IN 28% Master in Management [NN 13% 
seats Master of Data Analytics [I 28% Master of Data Analytics [NN 8% 
program Master of Supply Chain [NN 19% Master of Marketing [I 8% 
types only Master of Int'l Management [NN 17% Part-time MBA [il 7% 
52% Master of Project Management [NN 17% Full-time two-year MBA [J 5% 
Master of Marketing [NM 17% Master of Supply Chain {i} 5% 
Full-time two-year MBA [NN 16% 
Master of Entrepreneurship [EN 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe ST 83% United Kingdom — 33% 
88% United States ENN 27% 
E. Europe Ml 11% Netherlands a 19% 
n fo} 
~ 5 . : United States J 17% 
Aus/PI 5% Greece ff 5% 
14% Sih 11% C&SAsia I 3% 
| a | Middle East | 2% sweden [J 5% 
Local Regional National Int'l COTA. 10% France ff 5% 
Africa 0% Graduate 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


India 


Program Considerations 


Business 
master’s 
program 
types only 
9% 


Application Plans by 
Relative Location 


86% 


36% 


11% 10% 
aa 


Local Regional National — Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA —N 60% 
Full-time two-year MBA SENN 60% 
Master of Finance [21% 
Master of Data Analytics [I 21% 
Master of Int'l Management [i 19% 
Executive MBA [i 19% 
One-year PGP [J 18% 
Master of Marketing [J 15% 
Master of Entrepreneurship [J 15% 
Two-year PGP [il 14% 


Application Plans by 
Program World Region 


United States (INN 66% 
W. Europe SN 52% 
Canada 44% 

C&SAsia EN 26% 
E. Europe SN 24% 
E&SEAsia SR 22% 

Aus/PI SR 22% 
Middle East | 3% 

LATAM | 2% 

Africa | 1% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA NN 29% 
Full-time two-year MBA Sa 27% 


Executive MBA [J 6% 
One-year PGP program fl 5% 


Master of Finance [fi 5% 


Preferred Study Destination 
by Program Country* 


United States Sa 39% 
India J 14% 
Canada a 12% 
United Kingdom a 8% 
France | 8% 


Singapore i 5% 


Graduate 
Management 


Candidate Profiles by Citizenship 


Indonesia 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


i D419 ; 
Master of Finance 41% Full-time one-year MBA | enn | 41% 
Full-time one-year MBA I 34% 


ae Master of Data Analytics INN 33% Full-time two-year MBA aa 14% 
UsIiess Full-time two-year MBA [NN 25% 
master’s Master of Finance [iil 6% 
program Master of Accounting [NN 22% 
9, 
types only Master of Info. Technology [NN 22% Master of Supply Chain Sj 6% 
13% Master of Marketing —N 21% 
Master in Management [NN 16% 
Master of Int'l Management [NN 15% 
Master of Project Management [NN 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe NN 55% 
P wats United States = . 40% 
se United States NN 52% 
0 
i 9, 
E&SEAsia EE 23% inked nddom al 19% 
Canada ER 17% 
Aus/PI BM 14% 0 
ae ary Canada at 10% 
14% 10% 0 C&S Asia o 5% 
o 7% oO Netherlands a 6% 
es == Middle East 0% 
Local Regional National Int'l LATAM 0% Singapore (| 5% 
Africa 0% Graduate 


IW ETar-Ye[-vanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Italy 


Program Considerations 


Business 
master’s 
program 
types only 
49% 


Application Plans by 
Relative Location 


88% 


25% 
13% 11% 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA [TT 65% Master of Finance (NN 32% 


Full-time two-year MBA —NN 39% 
: ° Full-time one-year MBA NN 16% 
Master of Finance [NN 27% 
Part-time MBA I) 19% Master in Management [NN 12% 


Master of Info. Technology [Ml 17% Master of Int'l Management [I 10% 
Master of Data as MO 15% Fulk-time two-verr MBA az 9% 
Master of Supply Chain [i 15% 

Master of Int'l Management [MM 14% 

Master of Marketing [MM 14% 
Flexible MBA [I 14% 


Application Plans by Preferred Study Destination 
Program World Region by Program Country* 
W. Evrcpe EE 83% United Kingdom J 22% 
United States NN 28% 
ited Stat 9 
E. Europe Ill 10% United States ss 20% 
E&SEAsia Ml 7% Italy [19% 
Canada [J 5% France [J 10% 


Aus/PI ff 5% 


C&SAsia | 2% Switzerland a 6% 


Middle East | 1% Spain ff 5% 
LATAM 9 
0% Germany | 5% 
Africa 0% (eTr-lelUr-1n-) 


Management 
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Candidate Profiles by Citizenship 


Japan 


Program Considerations 


Business 
master’s 
program 
types only 
8% 


Application Plans by 
Relative Location 


77% 


26% 


Ei 4% 4% 
—————— >= 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time two-year MBA —NN 57% 
Full-time one-year MBA SN 55% 
Part-time MBA [NN 17% 
Master of intl management [i 11% 
Online MBA (i) 11% 
Master of Finance [J 9% 
Master of Marketing [i 9% 
Executive MBA [i 9% 
Flexible MBA [J 9% 
Master of Data Analytics [J 8% 


Application Plans by 
Program World Region 


United States (NNN 57% 
W. Europe SE 53% 
E&SEAsia ER 23% 

Canada [J 8% 
E. Europe ff 6% 
C&SAsia J 4% 
LATAM | 2% 
Aus/PI | 2% 
Middle East 0% 
Africa 0% 


Top Program Types Preferred* 


Full-time one-year MBA fC | 27% 
Part-time MBA a 8% 


Preferred Study Destination 
by Program Country* 


United States ai 43% 
Japan ea 17% 


United Kingdom a 11% 


France S| 9% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
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Candidate Profiles by Citizenship 


Kenya 


Program Considerations 


Business 
master’s 
program 
types only 
20% 


Application Plans by 
Relative Location 


92% 


8% 4% 10% 
=a —- i 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA [I 48% 
Full-time two-year MBA [38% 
Master of Finance SN 34% 
Part-time MBA [NN 24% 
Master of Data Analytics [24% 
Master of Entrepreneurship [NN 24% 
Flexible MBA [) 20% 
Executive MBA [il 18% 
Master in Management [J 16% 
Master of Int'l Management [J 12% 


Application Plans by 
Program World Region 


United States (NN 60% 
W. Europe 50% 
Canada 42% 

E. Europe SN 24% 
Aus/PI [I 16% 

E&SEAsia MM 12% 
Africa [MM 12% 
LATAM ff 4% 

C&SAsia | 2% 

Middle East 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA en) 31% 
Master of Finance [NN 18% 
Full-time two-year MBA (NN 14% 
PhD in business/DBA [J 6% 


Flexible MBA [I 6% 


Preferred Study Destination 
by Program Country* 


United States in| 42% 
Canada EI 22% 


United Kingdom 10% 


Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Citizenship 


Mexico 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time two-year MBA —TNN 63% Full-time two-year MBA [I 38% 


Full-time one-year MBA [NN 55% Full-time one-year MBA [NN 20% 
Master of Finance [NN 31% Joint/dual degree [8% 


Business 
i 9, 
passers Joint/dual degree w/ an MBA (24% Part-time MBA [ll 6% 
Part-time MBA [NN 23% 
program 7 Master of Finance [Mil 6% 
types only Flexible MBA [I 18% 
; ‘ Online MBA [i 5% 
3% Master of Data Analytics [I 16% 
Executive MBA [i 16% 
Master in Management [J 11% 
Hybrid/blended MBA (J 11% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States SIN 71% 
Canada SR 24% 
LATAM (16% Canada i] 15% 
E. Europe [i 10% 
E&SEAsia | 4% 
16% 18% : United Kingdom 7 11% 
6% Middle East | 1% 
ie] az C&SAsia | 1% 
Local Regional National Int'l Aus/PI | 1% a i oi 
Africa 0% (eTr-le (Urn) 


WW ETar-Ye[-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Netherlands 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
y 
Full-time one-year MBA INN 44% Master of Finance [NN 22% 
Master of Finance [NE 35% Full-time one-year MBA [SN 20% 
anes Master in Management [I 35% Master in Management [NN 15% 
i 10) 
master’s Master of Marketing [GN 26% Master of Int'l Management [NN 12% 
Full-time two-year MBA [NN 21% 
program * : Master of Marketing [ll 6% 
types only Master of Entrepreneurship [ 21% 
; Master of Supply Chain [J 5% 
43% Master of Int'l Management [NN 20% 
Master of Info. Technology [A 18% 
Master of Accounting [NN 15% 
Master of Data Analytics [RN 14% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe SE 83% 
48% United States [EB 12% Metered: = aM 
39% E. Europe (i 12% 
E&SEAsia [J 6% Spain i 11% 
21% Aus/PI If 5% 
Canada J} 3% 
12% a United Kingdom il 8% 
C&SAsia | 2% 
Si Middle East 0% 
Local Regional National — Int'l Pene | 20 a a ee 
Africa 0% Graduate 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Nigeria 
Program Considerations 


Business 
master’s 
program 
types only 
20% 


Application Plans by 
Relative Location 


88% 


13% 10% 12% 
alCU 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA [I 48% 
Full-time two-year MBA [NN 37% 
Master of Data Analytics [NN 26% 
Master of Finance [NN 25% 
Master of Info. Technology [i 20% 
Master in Management [i 19% 
Master of Project Management [i 19% 
Master of Entrepreneurship [§} 19% 
Master of Int'l Management [i 19% 
Master of Human Resources [Ml 18% 


Application Plans by 
Program World Region 


United States INN 67% 
Canada EN 55% 
W. Europe SN 35% 
Africa 18% 
Aus/PI [I 15% 
E. Europe Mi 12% 
E&SEAsia Ml 5% 
Middle East [J 4% 
C&SAsia fF 4% 
LATAM §§ 3% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA [SS 23% 
Full-time two-year MBA IN 13% 
Master of Finance [i 7% 
Master of Data Analytics [I 7% 
Flexible MBA [I 6% 
Master of Accounting [J 5% 


Preferred Study Destination 
by Program Country* 


United States Es 40% 
Canada iid 29% 


United Kingdom A 10% 


Nigeria a 8% 


Graduate 
IW ETar-Ye(-Vanl-vals 


Candidate Profiles by Citizenship 


Pakistan 


Program Considerations 


Top 10 Program Types Considered 


Top Program Types Preferred* 


Full-time two-year MBA [NN 57% Full-time one-year MBA NN 31% 
Full-time one-year MBA —N 46% 
: . Full-time two-year MBA | 25% 
a Master of Info. Technology [MN 21% 
eteee Master of Data Analytics [I 19% Master of data analytics rs) 10% 
program Master of Finance [i 19% Executive MBA ane | 10% 
Executive MBA [i 19% 
types only Master of Finance [Mi 6% 
13% Master of Marketing [MM 19% 
Master of Int'l Management [il 17% 
Master of Project Management [i 15% 
Master in Management [i 14% 


Application Plans by 
Program World Region 


Application Plans by 
Relative Location 


Preferred Study Destination 


by Program Country* 


United States (NN 46% 
ae United States (eee 32% 
69% W. Europe SN 35% 
Canada ME 31% Canada ie] 21% 
C&SAsia EE 19% 
=z 0, 
24% 26% ie is Pakistan el 18% 
17% E. Europe Mi 11% 
ie ie = E&SEAsia Ml 6% United Kingdom Ai 10% 
Middle East | 1% 
Local Regional National Int'l LATAM | 1% Australia a 7% 
Africa 0% (eTr-le (Urn) 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Citizenship 


Philippines 


Program Considerations 


Business 
master’s 
program 
types only 
5% 


Application Plans by 
Relative Location 


78% 


34% 


10% 14% 
ol 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time one-year MBA SN 59% 
Full-time two-year MBA 41% 
Flexible MBA [NNN 38% 
Part-time MBA [NN 31% 
Executive MBA [NN 24% 
Master of Marketing [NN 22% 
Master of Int'l Management [NN 22% 
Master of Entrepreneurship [NN 22% 
Joint/dual degree w/ an MBA 9 22% 
Master of Data Analytics [EN 21% 


Application Plans by 
Program World Region 


United States (INN 62% 
E&SEAsia EN 52% 
W. Europe SE 43% 

Aus/PIl EN 33% 
E. Europe SN 21% 

Canada QO 21% 
C&SAsia I 5% 


LATAM | 2% 
Middle East 0% 
Africa 0% 


Top Program Types Preferred* 
Full-time one-year MBA ES 20% 
Full-time two-year MBA NS 14% 

Joint/dual degree w/ an MBA NN 11% 
Master of Data Analytics [RN 11% 
Part-time MBA [i 7% 
Executive MBA [i 7% 
Master of Int'l Management [il 5% 
Flexible MBA [i 5% 
Master of Marketing [i 5% 


Preferred Study Destination 
by Program Country* 


United States Sx 31% 
Philippines [J 14% 
United Kingdom as 14% 
Singapore ai 10% 
Spain i 5% 


Canada | 5% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
Management 


Candidate Profiles by Citizenship 


Portugal 


Program Considerations 


Business 
master’s 
program 
types only 
44% 


Application Plans by 
Relative Location 


71% 


29% 


8% 11% 
ol 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Top Program Types Preferred* 


Full-time one-year MBA [— 45% Full-time one-year MBA [NN 24% 
Master of Finance [TTT 30% Master of Finance (ET 18% 
i 30° 
Mester wMenagement 30% Master of Int'l Management [NN 12% 


Master of Int'l Management [NN 26% 
Executive MBA [NN 23% 


Master of Marketing [NN 21% 
Full-time two-year MBA (NN 20% 


Master of Entrepreneurship [EE 18% 
Part-time MBA § 15% 


Master of Marketing [NN 11% 
Executive MBA [I 8% 


Full-time two-year MBA [i 5% 


Flexible MBA [NN 12% 


Application Plans by 
Program World Region 


W. Europe 
United States 
E. Europe 

E & SE Asia 
Aus/PI 

C&S Asia 
Canada 
Middle East 
LATAM 


Africa 


ee 85% Boitigel 

ME 30% 

ME 23% United States 
9% 

aes ‘ United Kingdom 
0 

I 3% Netherlands 

1 3% 

0% Spain 

ole France 

0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Flexible MBA [J 5% 
Master in Management [J 5% 


Preferred Study Destination 
by Program Country* 


a 24% 
Ba 20% 

BN isx 

By 11% 

B sx 

B cx 


Graduate 
Management 


Candidate Profiles by Citizenship 


Russia 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
y 
Full-time one-year MBA I 43% Full-time one-year MBA NN 19% 
Master of Finance NNN 31% Master of Finance SN 17% 
Full-time two-year MBA NNN 31% hulldme hvoyyeat MEN MME, 1579 
cea Master in Management J] 23% Master of Data Analytics [il 6% 
program Master of Int'l Management [RN 20% Master in Management [ill 6% 
types only Master of Project Management [EN 20% Master of Project Management [ill 5% 
42% Master of Data Analytics [NN 18% Master of Int'l Management [ill 5% 
Master of Marketing [NN 17% 
Part-time MBA [NN 14% 
Executive MBA [NN 11% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe TT 62% United States I 30% 
United States NN 55% 
79% = litees aa United Kingdom [J 15% 
a a 0 
Canada BB 11% Russian Federation | 8% 
E&SEAsia Ml 6% France [J 8% 
Aus/PI [J 6% 
13% 6 ai C&SAsia B 3% Germany fal 7% 
0 
| ia Middle East 0% Singapore [J 5% 
Local Regional National — Int'l iia Be Canada ff 5% 


Africa 0% Graduate 
IW ETar-Ye[-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Singapore 


Program Considerations 


Business 
master’s 
program 
types only 
17% 


Application Plans by 
Relative Location 


61% 
51% 


16% 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time one-year MBA SN 56% 
Full-time two-year MBA SN 43% 
Part-time MBA [IN 31% 
Master of Finance (NN 25% 
Master of Data Analytics [XN 21% 
Flexible MBA [NN 19% 
Executive MBA [I 15% 
Hybrid/blended MBA [i 11% 
Master in Management [J 9% 
Joint/dual degree w/ an MBA {i} 8% 


Application Plans by 
Program World Region 


E&SEAsia EE 55% 
United States ENN 42% 
W. Europe SN 33% 
C&SAsia Hl 8% 
E. Europe [i 6% 
Aus/PI fl 6% 
Canada [I 4% 
Africa | 2% 
Middle East | 1% 
LATAM 0% 


Top Program Types Preferred* 


Full-time one-year MBA SI 30% 
Master of Finance —N 15% 
Full-time two-year MBA [I 13% 
Part-time MBA —N 10% 
Master of Data Analytics [I 9% 
Executive MBA [il 5% 
Flexible MBA {i} 5% 


Preferred Study Destination 
by Program Country* 


Singapore i 42% 
United States Poa 27% 


United Kingdom 10% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Citizenship 


South Africa 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


Part-time MBA [47% Full-time one-year MBA SN 27% 
Full-time one-year MBA [TT 44% 
Part-time MBA NN 23% 
Flexible MBA NN 29% 


seats Full-time two-year MBA [NN 23% Flexible MBA INI 10% 

program Online MBA [22% Executive MBA [I 8% 
Executive MBA 19% 

types only ME 19% Online MBA [i 5% 


A% Hybrid/blended MBA [I 13% 
Master of Finance [11% 
Master of Int'l Management [0 11% 
Master in Management [il 9% 


ADPICASON EAN PY Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
Africa CE 61% 
51% 49% W. Europe SN 39% South Africa ——; 48% 


United States EN 28% 
Canada Mi 9% United States _ 18% 
22% E. Europe [J 6% 
E&SEAsia §§ 4% 
11% United Kingdom a] 17% 
Middle East [J 3% 


C&SAsia | 2% 


Local Regional National — Int'l Aus/PI | 2% Netherlands 
LATAM | 1% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Citizenship 


Spain 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


Full-time one-year MBA 61% Full-time one-year MBA ns.) 34% 
Full-time two-year MBA SN 47% 


ss Master of Data Analytics [NINN 27% Full-time two-year MBA [NY 20% 
UsIiess Master of Finance SN 25% 
master’s Siegen : Master of Finance [I 11% 
program ecutive Mo 23% 
types only Pore ume MEN. ME 15% Master of Data Analytics [NN 11% 
26% Master of Int'l Management [MM 15% 
Master in Management [§) 15% 
Flexible MBA {i} 13% 
Master of Entrepreneurship [MM 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe 76% 
sink United States SN 55% unied sates I 22% 
0 


E. Europe MM 15% 


E&SEAsia I 12% Spain Rood 28% 


Canada Hl 9% 


25% Aus/PI fl 7% 
19% France ped 16% 
C&SAsia J 3% 


—_ 
=z Africa | 1% 
Middle East 0% United Kingdom Ei 9% 


LATAM 0% Graduate 
IW ETar-Ye(-Yanl-vals 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


Taiwan, China 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


Full-time one-year MBA TT 44% Full-time one-year MBA SN 18% 
-ti - Es 38° F 

EUS Me yeal PiBe 38% Full-time two-year MBA [NN 15% 

Master in Management [TT 28% 


: Master of Finance [NN 12% 
Business Master of Data Analytics [I 27% 
master’s Master of Data Analytics [ 11% 
Master of Finance [NN 25% 
program Master in Management [i 7% 
types only Master of Marketing [NN 25% 
| 0, 
42% Master of Int'l Management — 23% Mastervor accountng: Ml 6% 
Master of Info. Technology [NN 21% Master of Marketing [lll 6% 
Master of Supply Chain NN 15% Master of Int'l Management {i} 5% 
Master of Entrepreneurship [NN 14% Master of Supply Chain il 5% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States SI 69% 
94% i 9 
W. Eup 49% United States 60% 
E&SEAsia BR 14% 
Canada A 12% France al 10% 
E. Europe [i 6% 
C&SAsia HM 6% rs F 
- * ace mea United Kingdom a 8% 
0, 
=| 1% i —— |] Middle East | 1% 
Local Regional National — Int'l LATAM | 1% a A ay 


Africa 0% Graduate 
IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


United Kingdom 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA [TNE 63% Full-time one-year MBA | rennet 38% 
Full-time two-year MBA I 49% 
; Master of Finance [21% Full-time two-year MBA es 22% 
Business Executive MBA Ml 20% 
de : any ay Master of Finance [I 11% 
types only Master of Data Analytics [i 15% Executive MBA a 10% 
19% Master in Management [J 12% 
Joint/dual degree w/ an MBA [J 11% 
Flexible MBA {J} 10% 
Master of Int'l Management [J 8% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 


W. Europe TT 71% 


0, 
73% United States 48% United Kingdom — | 58% 
E. Europe ij 9% 


E&SEAsia i 8% 


29% - Canada ff 5% United States au 23% 
Aus/PI 9 
15% us/PI [J 5% 
ry Middle East | 1% 
ay usram | 1% 

: , France 7% 
Local Regional National Int'l C&SAsia | 1% 
Africa 0% (eTr-le (Urn) 


IW ETar-Ye(-Vanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Citizenship 


United States 


Program Considerations 


Business 
master’s 
program 
types only 
8% 


Application Plans by 
Relative Location 


58% 


48% 
36% 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time two-year MBA SN 55% 
Full-time one-year MBA SI 48% 
Part-time MBA [NN 41% 
Flexible MBA [I 30% 
Online MBA [25% 
Joint/dual degree w/ an MBA - [NN 17% 
Executive MBA [NN 16% 
Master of Data Analytics [BB 15% 
Master of Finance [J 15% 
Hybrid/blended MBA [I 15% 


Application Plans by 
Program World Region 


United States TT 96% 


W. Europe — 14% 
Canada J} 3% 

E&SEAsia | 2% 

E. Europe | 2% 
Aus/PI | 2% 

C&SAsia | 1% 
LATAM | 1% 
Africa | 1% 

Middle East 0% 


Top Program Types Preferred* 


Full-time two-year MBA 
Full-time one-year MBA 
Part-time MBA 

Online MBA 

Master of Accounting 
Flexible MBA 

Joint/dual degree w/ an MBA 


25% 
18% 
Mi 10% 

Mm 8% 

me 7% 

Hi 6% 

HM 5% 


Preferred Study Destination 
by Program Country* 


United States Ss 94% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
Management 


Candidate Profiles by Citizenship 


Vietnam 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time two-year MBA SN 46% Full-time two-year MBA NN 14% 


Master of Data Analytics [I 41% Full-time one-year MBA 9 14% 
Full-time one-year MBA SSN 38% Master of Data Analytics [I 12% 


Business ; 
master’s Master of Finance [NN 26% Master of Finance [NN 11% 
program Master of Marketing [NN 21% Master of Marketing [9% 
types only Master in Management [NN 21% Master of Accounting [El 7% 
24% Master of Int'l Management [NEE 20% Master in Management fl 5% 
Master of Supply Chain [NN 19% Master of Entrepreneurship [il 5% 
Master of Project Management [NN 17% 
Master of Entrepreneurship [NN 15% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States aS] 54% United States Sai 43% 
W. Europe SE 52% 
0, 
77% Canada SN 31% Canada [J 14% 
Aus/PI BR 16% 
. Germany a 9% 
E&SEAsia MM 12% 
a E. Europe fi 9% Netherlands a 6% 
2 7% 11% Middle East 0% 
a LATAM 0% France fj 6% 
Local Regional National Int'l C&SAsia | 0% United Kingdom ff} 6% 
Africa 0% (eTr-le (Urn) 


IW ETar-Ye[-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 


62 mba.com Prospective Students Survey 2019 


This section features data by candidate country of 
residence, including: 


63 


Program considerations 

Top 10 program types considered 

Top program types preferred 

Application plans by relative location 
Application plans by program world region 


Preferred study destination by program country 


Candidate Profiles by Residence 


Australia 


Program Considerations 


Business 
master’s 
program 
types only 
16% 


Application Plans by 
Relative Location 


77% 


24% 
{0) 
7% 13% 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA 9 48% 
Full-time two-year MBA [I 47% 
Master of Finance [NN 28% 
Flexible MBA [23% 
Part-time MBA [NN 22% 
Executive MBA [i 17% 
Master of Data Analytics [Ml 16% 
Online MBA Mi) 14% 
Master in Management [J 12% 
Master of Project Management [J 12% 


Application Plans by 
Program World Region 


United States SRN 52% 
W. Europe SE 47% 
Aus/P] SE 41% 
E&SEAsia SR 17% 
Canada J 11% 
E. Europe §f 4% 
C&SAsia IF 4% 
Africa J 4% 
LATAM | 1% 
Middle East 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA [I 23% 
Full-time two-year MBA 9 17% 
Master of Finance [NN 16% 
Flexible MBA [I 7% 
Master of Data Analytics [J 5% 
Executive MBA [} 5% 


Preferred Study Destination 
by Program Country* 


United States real 33% 


Australia 22% 


United Kingdom 14% 


Graduate 
Management 


Candidate Profiles by Residence 


Belgium 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
; 38° ; 
Master of Finance 38% Master of Finance [NNN 24% 
Full-time one-year MBA MAMA 28°% piswer neice t NN 12% 
aster of Int'l Managemen 
Full-time two-year MBA Mill 26% : 
Business Master in Management Mmmm 26% Master in Management [i 8% 
master's | MEE 20% 
program Master of Int'l Management Full-time two-year MBA i 8% 
types only Master of Info. Technology ME 18% ; 
: mm 14% Full-time one-year MBA oa 8% 
48% Executive MBA 7 
Master of Data Analytics Mm 14% 
Master of Entrepreneurship ma 14% 
Part-time MBA Mill 12% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe TT 82% Belgium Sa 22% 
70% United States ENN 24% 
E. Europe ME 12% United Kingdom i a 20% 
E & SE Asia 6% 
M 6% United States a 16% 
28% C&SAsia If 4% 
0 
24% jae Canada J 4% Netherlands a 8% 
a Ei Aus/PI | 2% 
ai Middle East 0% Germany a 8% 
Local Regional National Int'l CATA. 10% France [J 8% 


Africa 0% Graduate 
Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Brazil 


Program Considerations 


Business 
master’s 
program 
types only 
11% 


Application Plans by 
Relative Location 


92% 


8% 4% 5% 
= —= a 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA [NN 64% 
Full-time two-year MBA (NN 54% 
Executive MBA [IN 24% 
Master of Finance [Ml 19% 
Part-time MBA [i 19% 
Master in Management [i 17% 
Flexible MBA {i} 14% 
Master of Int'l Management [i 14% 
Master of Data Analytics [J 14% 
Master of Entrepreneurship [i 13% 


Application Plans by 
Program World Region 


United States (IN 71% 


W. Europe SE 66% 
Canada QO 25% 
E. Europe [i 11% 
LATAM fF 6% 
Aus/PI [J 4% 
E&SEAsia I 3% 
C&SAsia | 1% 
Middle East 0% 
Africa 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA res 38% 
Full-time two-year MBA ies 26% 


Master of Finance [J 5% 
Master in Management [fi 5% 


Executive MBA [J 5% 


Preferred Study Destination 
by Program Country* 


United States Ss 46% 


United Kingdom 8 13% 


Canada A 10% 


Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Residence 


Canada 


Program Considerations 


Business 
master’s 
program 
types only 
13% 


Application Plans by 
Relative Location 


54% 


% 
31% a 


25% a 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time one-year MBA (NN 54% 
Full-time two-year MBA [I 41% 
Part-time MBA [NN 39% 
Flexible MBA [NN 25% 
Executive MBA [i 19% 
Master of Data Analytics [i 18% 
Master of Finance [i 16% 
Online MBA [i 16% 
Master in Management [J 13% 
Joint/dual degree w/ an MBA {J 13% 


Application Plans by 
Program World Region 


Canada ST 87% 
United States ER 29% 
W. Europe — 19% 
E&SEAsia [i 6% 
Aus/PI [J 3% 
E. Europe | 3% 
C&SAsia | 2% 
Africa | 1% 
LATAM | 0% 
Middle East 0% 


Top Program Types Preferred* 


Full-time one-year MBA [NN 28% 
Part-time MBA [NN 14% 


Full-time two-year MBA [NN 12% 
Executive MBA [i 6% 


Flexible MBA ff) 5% 


Preferred Study Destination 
by Program Country* 


Canada 71% 


United States 17% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 


67 


mba.com Prospective Students Survey 2019 


Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Residence 


China 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Master of Finance (TT 40% Master of Finance SENN 25% 
Full-time one-year MBA [NN 34% Master of Data Analytics [NN 13% 
ae Master of Data Analytics [I 32% Full-time one-year MBA [NN 12% 
-ti = 9, 
master’s Fulltime two-year MBA 24% Full-time two-year MBA [I 8% 
Master of Marketing SN 23% 
program 7 ° Master of Marketing [lll 7% 
types only Master of Info. Technology [I 23% 
; Master of Accounting [i 6% 
47% Master of Accounting [ 20% 
Master of Int'l Management [I 18% 
Master in Management [I 17% 
Master of Project Management [NN 14% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States NN 51% United States J 30% 
W. Europe SN 42% 
81% F : 
United Kingdom 9 
E&SEAsia EN 34% pee me 1% 
Canada BE 16% Hong Kong oes 15% 
Aus/PI i 10% China ff 6% 
E. Europe [i 8% 
19% 
13% 11% C&SAsia [6% France fl 5% 
ESE =a fel LATAM | 1% Canada ff 5% 
Local Regional National Int'l Africa | 1% Singapore [J 5% 
Middle East 0% Graduate 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


France 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA —NN 41% Full-time one-year MBA NN 21% 
Master of Finance NT 32% Master of Finance [I 17% 
Bliciness Master in Management [TG 28% Master of Int'l Management [NN 13% 
1 0, 
oneene Master of Int'l Management [NN 24% Master in Management [I 12% 
Full-time two-year MBA [NN 22% 
program r ; : Full-time two-year MBA [I 6% 
types only Master of Data Analytics [NN 21% 
- ere ; : Executive MBA [i 6% 
40% aster of Project Management I 15% 
Executive MBA [NN 13% 
Master of Marketing [11% 
Part-time MBA [NN 11% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe ST 85% 
0, 
73% United States NN 34% Rane as note 
Canada SR 18% 
E&SEAsia BM 15% United States i 18% 
ome E. Europe [i 11% 
oe At Aas United Kingdom a 11% 
0, nite Ini 
12% C&SAsiIa I 3% : : 


= LATAM. [2% 


Int'l Middle East 0% Switzerland [ 5% 


Africa 0% Graduate 
Management 


Local Regional National 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Germany 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 

Master in Management SN 46% Master of Finance [I 18% 
Master of Finance SENN 34% Master in Management [NN 18% 

pee Master of Int'l Management —I 34% Full-time two-year MBA NN 11% 

-ti E 33° ; 
master’s Full-time two-year MBA 33% Full-time one-year MBA [NN 10% 
Full-time one-year MBA NNN 31% 
program ai a di Master of Int'l Management [EN 9% 
types only Master of Data Analytics [NN 19% 
j Master of Marketing [i 5% 
46% Master of Entrepreneurship [NN 17% 
Master of Info. Technology [NNN 15% 
Master of Marketing [EN 15% 
Part-time MBA [NN 12% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W.E ee 90° 
5 ic 90% Germany SS 41% 
73% United States SENN 28% 
Canada 9 9% United States Eg 14% 
E. Europe [i 7% 
i Netherlands ai 9% 


29% E&SEAsia [i 7% 


24% 21% 


C&SAsia I 3% United Kingdom ff} 8% 
a ei a ae Hey 
i 0) 
Africa | 2% a i — 


Local Regional National Int'l LATAM | 1% France ff 5% 
Middle East 0% Graduate 
Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Ghana 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time two-year MBA NN 58% Master of Finance (I 18% 
Master of Finance NN 48% Full-time one-year MBA [SS 18% 
ere Full-time one-year MBA [NN 46% Full-time two-year MBA [NN 15% 
iT =a 9, 
master’s pastenot hound 28% Master of Int'l Management is] 5% 
Master of Data Analytics I 23% 
program ” i Master of Data Analytics [Ml 5% 
types only Master of Int'l Management [NN 21% 
Master of Accounting [i 5% 


i fo} 
13% Master of Supply Chain [NN 21% 
Master in Management [i 20% 
Master of Info. Technology [i 19% 
Flexible MBA [I 19% 


Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States SIN 71% 
United States 40% 
96% Canada EE 59% es ° 
W. Europe 53% Canada (mes) 23% 
E. Europe SN 26% 
Aus/PI I 23% United Kingdom a 9% 
E&SEAsia BR 13% 
10% 6% 9% Africa [i 8% Germany é 8% 
=a -— iI Middle East | | 6% 
Local Regional National Int'l C&SAsia Ml 6% France il 6% 
LATAM §} 3% (eTr-le (Urn) 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Greece 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Master of Finance 43% Master of finance 18% 
Master in Management — 34% Master in Management [I 14% 
Full-time one-year MBA [NNN 28% Full-time one-year MBA [NN 12% 
seats Master of Data Analytics NNN 28% Master of Data Analytics [I 8% 
masters i 

Master of Int'l Management [NN 21% Master of Marketing [lll 8% 
program Full-time two-year MBA [Ml 6% 
types only Full-time two-year MBA ENN 19% - fe 
Master of Supply Chain [i 6% 


53% Master of Supply Chain [NN 19% 
Master of Project Management [NN 17% 
Master of Marketing [NN 17% 

Master of Engineering Management [A 13% 


Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Evcpe SE 85% United Kingdom ——) 38% 
89% United States MEN 25% 
E. Europe ME 13% Netherlands ae 17% 


Canada [i 8% 


United States 15% 
Aus/PI I 6% MB asx 


j 9, 
ou E&SE — 54% Greece [J 6% 
404 11% C&SAsia fF 4% 
0 
 —i_—a Middle East | 2% Sweden [J] 6% 
Local Regional National Int'l cae BU France [fj 6% 
Africa 0% Graduate 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


India 


Top Program Types Preferred* 


Full-time one-year MBA NN 29% 
Full-time two-year MBA Ses) 28% 


Top 10 Program Types Considered 


Full-time two-year MBA NN 62% 
Full-time one-year MBA —N 61% 


Master of Finance [I 22% 


Program Considerations 


cea Master of Int'l Management [i 21% Master of Finance Bi 5% 

program Master of Data Analytics [I 21% One-year PGP program fe 5% 
One-year PGP program 19% 

types only y program [lll 19% Executive MBA [il 5% 


Executive MBA {i} 18% 

Master of Marketing [Ml 16% 
Master of Entrepreneurship [i 16% 
Two-year PGP program [il 15% 


9% 


Preferred Study Destination 


Application Plans by 
by Program Country* 


Application Plans by 
Program World Region 


Relative Location 


United States EN 65% 
United States ——— 38% 
89% W. Europe 53% 
Canada NN 45% India [J 16% 
C&SAsia EN 27% 
° Canada a 11% 
37% E. Europe SN 26% 
Aus/PI EE 23% United Kingdom [ff 9% 
9% 9% E&SEAsia ER 22% 
= Middle East | 2% France [fj 9% 
Local Regional National Int'l LATAM | 2% Germany [J 5% 
Africa | 1% (eTd-\e UF 1e-) 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Management 


Candidate Profiles by Residence 


Indonesia 


Program Considerations 


Business 
master’s 
program 
types only 
13% 


Application Plans by 
Relative Location 


83% 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time one-year MBA [NN 68% 
Full-time two-year MBA [I 35% 
Master of Finance [NN 31% 

Master of Int'l Management [Ml 18% 
Master in Management {i} 17% 
Part-time MBA [i 17% 
Master of Marketing [i 15% 
Master of Supply Chain [J 15% 
Master of Info. Technology [J 15% 
Flexible MBA [i 15% 


Application Plans by 
Program World Region 


W. Europe SN 62% 
United States NN 51% 
E&SEAsia SR 25% 
Canada 9 14% 
E. Europe [i 12% 
Aus/PI Mi 11% 
C&SAsia fF 5% 
Middle East 0% 
LATAM 0% 
Africa 0% 


Top Program Types Preferred* 


Full-time one-year MBA SS) 48% 


Full-time two-year MBA [NN 9% 
Master of Finance ae 6% 


Master of Supply Chain ey 6% 


Joint/dual degree w/ an 
MER MW 5% 


Preferred Study Destination 
by Program Country* 
United States (ENN 37% 
United Kingdom (I 22% 
Netherlands [J 8% 
Canada [J 6% 
Indonesia [§ 5% 
Hong Kong ff 5% 
Singapore [J 5% 
Germany [§ 5% 
France [J 5% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
Management 


Candidate Profiles by Residence 


Italy 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
y 
Master of Finance (I 39% Master of Finance (IN 31% 
Full-time one-year MBA [NN 31% Full-time one-year MBA [NN 13% 
ee Master in Management [ 31% Master in Management [INN 13% 
1 0, 
master’s La pau cuiece ME 30% Full-time two-year MBA [NN 10% 
program Full-time two-year MBA [SN 27% wadeter andl t ME 9x 
aster oF in’ anagemen 
types only Master of Data Analytics [NN 17% 9 ° 
; Master of Marketing [J 5% 
51% Master of Marketing [EE 13% 
Master of Entrepreneurship [i 10% 
Master of Project Management [i 10% 
Master of Accounting [10% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Evcpe I 82% United Kingdom J 20% 
90% United States SR 27% F 
United Stat y 
E. Europe Mi 11% ail = we 
Canada Ml 8% France ad 10% 
E&SEAsia Ml 6% Spain [J 6% 
24% Aus/PI [ff 5% 
12% 11% C&SAsia | 2% Switzerland fl 5% 
SS ca Middle East | 1% Netherlands [J 5% 
; i ' LATAM | 09 
Local Regional National — Int'l 0% Germany [J 5% 
Africa 0% (eTe-lelUr-1n-) 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Mexico 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time two-year MBA [ 64% Full-time two-year MBA [NNN 37% 
Full-time one-year MBA % 
a ME 56% Full-time one-year MBA [NN 25% 
ae Master of Finance SR 34% 
seeauiter Part-time MBA MN 21% Master of Finance [i 8% 
program Master of Data Analytics [lll 19% Joint/dual degree w/ an MBA [7% 
Joint/dual degree w/ an MBA 19% 
types only z ; Me 19% Part-time MBA [i 7% 
A% Executive MBA [i 12% 


Master in Management [J 11% 
Master of Supply Chain [J 11% 
Master of Int'l Management [fi 10% 


Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States ET 68% 
as W. Europe NT 52% unites sites IG «s: 
Canada ER 23% 
LATAM 21% Canada i 15% 
E. Europe § 11% 
E&SEAsia J 3% 
7 ; United Kingdom Beal 14% 
11% 10% Middle East | 1% 
4% 
he] —a P| Aus/PI | 1% 
Local Regional National Int'l Sas Asie | OMG oo i ome 
Africa 0% (eT ¢-YolUr-1e-) 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Netherlands 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA TN 43% Master of Finance [NN 20% 
Master in Management [I 37% Full-time one-year MBA [I 17% 
eee Master of Finance (IN 34% Master in Management [NNN 13% 
ii 9, 
master’s Master of Marketing I 24% Master of Int'l Management [NN 11% 
Full-time two-year MBA [NN 22% 
program ° Master of Marketing [i 7% 
types only Master of Int'l Management [NN 21% 
; : Executive MBA [i 6% 
40% Master of Entrepreneurship [NN 19% 
Part-time MBA [NN 15% 
Master of Supply Chain [I 15% 
Master of Info. Technology [NN 15% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe ST 90% 
63% United States 9 21% iNeed wae 
E. Europe 7% 
pe 7% United States = 16% 
E&SEAsia [J 6% 
10) 
29% Canada [J 5% United Kingdom a 9% 
16% 12% Aus/PI ] 2% 
0 
C&SAsia | 1% spain [J 7% 
| Middle East 0% 
Local Regional National — Int'l LATAM 0% France i 6% 
Africa 0% Graduate 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Nigeria 
Program Considerations 


Business 
master’s 
program 
types only 
20% 


Application Plans by 
Relative Location 


92% 


12% 
= 


Local Regional National Int'l 


6% 11% 


Top 10 Program Types Considered 


Full-time one-year MBA SN 45% 
Full-time two-year MBA SIN 38% 
Master of Finance SRN 26% 
Master of Data Analytics [NN 25% 
Master of Info. Technology [NN 21% 
Master in Management [NN 20% 
Master of Entrepreneurship [NN 20% 
Master of Int'l Management [NN 19% 
Master of Project Management [NN 19% 
Master of Human Resources [NN 19% 


Application Plans by 
Program World Region 


United States (INN 64% 
Canada EN 56% 
W. Europe SN 35% 
Africa (I 19% 
E. Europe — 14% 
Aus/PI EE 13% 
Middle East [J 4% 
E&SEAsia J 4% 
C&SAsia J 4% 
LATAM ff 3% 


Top Program Types Preferred* 
Full-time one-year MBA [NN 22% 
Full-time two-year MBA 13% 
Master of Finance [I 8% 
Flexible MBA [i 6% 
Master of Data Analytics [i 6% 
Master of Accounting [i 5% 
Master of Human Resources [J 5% 


Preferred Study Destination 
by Program Country* 


United States Sa 37% 
Canada ir 29% 


United Kingdom ai 10% 


Nigeria i 8% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
Management 


Candidate Profiles by Residence 


Pakistan 


Program Considerations 


Business 
master’s 
program 
types only 
14% 


Application Plans by 
Relative Location 


75% 


30% 


22% 
EB . E 


Local Regional National Int'l 


Top 10 Program Types Considered 


Full-time two-year MBA [I 57% 
Full-time one-year MBA [I 46% 
Master of Finance — 24% 
Master of Info. Technology [NN 24% 
Master of Data Analytics [BN 22% 
Master of Int'l Management [I 22% 
Executive MBA [NN 22% 
Master of Marketing [MN 22% 
Master of Supply Chain [J 17% 
Master in Management [i 16% 


Application Plans by 
Program World Region 


United States SN 41% 
Canada EE 37% 
W. Europe SN 32% 
C&SAsia ER 24% 
Aus/PI EE 22% 
E. Europe Mi 14% 
E&SEAsia Ml 6% 
Middle East [J 3% 
LATAM | 2% 
Africa 0% 


Top Program Types Preferred* 


Full-time one-year MBA [I 29% 
Full-time two-year MBA [SN 27% 


Master of data analytics [NN 10% 
Executive MBA [i 8% 
Master of finance [i 5% 
PhD in business/DBA [J 5% 


Preferred Study Destination 
by Program Country* 


United States ems 25% 
Canada =a 24% 
Pakistan eal 19% 


United Kingdom (at 13% 


Australia a 6% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Residence 


Philippines 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA NN 55% Full-time one-year MBA [ 19% 
Full-time two-year MBA [NNN 43% Full-time two-year MBA [NE 15°% 
Flexible MBA [EEE 35% Master of Data Analytics [NN 13% 
seats Master of Entrepreneurship [I 24% Executive MBA [I 9% 
pine Part-time MBA [NI 24% Joint/dual degree w/ an MBA (9% 
types only Master of Data Analytics [MN 22% Part-time MBA [NN 9% 
1 7 Master of Int'l Management [i 6% 
7% Master of Int'l Management [NN 22% 
Executive MBA [NN 22% 
Master of Finance [§i} 20% 
Joint/dual degree w/ an MBA NN) 20% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States SI 59% 
aon United States (jee 33% 
80% E&SEAsia EN 57% 
fo} 
W. Europe 39% Philippines i 16% 
Aus/PI EE 33% 
33% E. Europe 22% United Kingdom ie 14% 
Canada 20% 
10) : 
10% 12% C&SAsia HM 6% singapore [J 10% 
ml Middle East 0% 
Local Regional National Int'l LATAM 0% Spain ff 6% 
Africa 0% Graduate 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Portugal 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA ENN 390% Full-time one-year MBA §) 20% 
Master of Finance NN 35% Master of Finance [I 20% 
Full-time two-year MBA NNN 25% Master of Int'l Management [ 14% 
seats Master in Management [NN 23% Executive a ME 8% 
program Master of Int'l Management [NN 23% oe of Marketing [ll 8% 
types only Master of Marketing [NN 21% Master in Management [) 7% 
44% Master of Project Management NN 21% Full-time two-year MBA [lll 5% 
Master of Data Analytics — 19% 
Master of Entrepreneurship [NN 14% 
Master of Info. Technology [A 14% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe ST 86% Portugal Ea 22% 
71% United States EN 31% 
E. Europe MN 24% United States [I 20% 
ss — ie 5 te United Kingdom = 17% 
ae C&SAsia J 3% Netherlands a 10% 
Y% 10% Canada ff 3% 
olU Middle East 0% Spain i} 10% 
Local Regional National Int'l ere. 100 France [J 7% 
Africa 0% Graduate 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Russia 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
y 
Full-time one-year MBA (IN 39% Master of Finance SN 23% 
Master of Finance SN 35% Full-time one-year MBA [NN 18% 
ere Full-time two-year MBA 9 25% Full-time two-year MBA I 11% 
i 0, 
passa Master in Management [I 23% Master of Int'l Management [ll 7% 
Master of Int'l Management [NN 23% 
program : ; ‘ Master of Entrepreneurship [J 5% 
types only Master of Marketing — 21% ee : 
49% Master of Project Management [NN 21% Master‘or project Management Ill 5% 
Master of Data Analytics [XN 19% 
Master of Entrepreneurship [EN 14% 
Master of Info. Technology [A 14% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Evrcpe TT 63% United states [INI 35% 
89% United States 54% 
E. Europe SE 19% United Kingdom aa 21% 
Canada 11% 
- , Russian Federation ae 12% 
Aus/PI [i 9% 
E&SEAsia [i 7% Germany a 5% 
9% C&SAsia 5% 
2% 4% i 
— fy ms Middle East 0% Singapore i 5% 
Local Regional National Int'l COTA. 10% France fj 5% 


Africa 0% Graduate 
Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Singapore 


Program Considerations 


Business 
master’s 
program 
types only 
14% 


Application Plans by 
Relative Location 
64% 


47% 


16% 
11% 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA 9 62% 
Full-time two-year MBA [NN 37% 
Part-time MBA [NN 30% 
Master of Data Analytics [IN 27% 
Master of Finance [24% 
Flexible MBA [NN 22% 
Executive MBA [J 13% 
Master in Management {J} 11% 
Joint/dual degree w/ an MBA J 10% 
Hybrid/blended MBA [J 10% 


Application Plans by 
Program World Region 


E&SEAsia EN 57% 
United States ENN 42% 
W. Europe SN 35% 
Canada J 10% 
Aus/PI [i 10% 
E. Europe [i 8% 
C&SAsia Ml 7% 


Africa | 1% 
Middle East 0% 
LATAM 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 
Full-time one-year MBA NNN 34% 
Master of Finance SN 13% 
Master of Data Analytics [NN 13% 
Full-time two-year MBA I 10% 
Part-time MBA [NN 10% 
Flexible MBA [) 5% 


Preferred Study Destination 
by Program Country* 


cee = — 


United States 28% 


United Kingdom 12% 


Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Residence 


South Africa 


Program Considerations 


Business 
master’s 
program 
types only 
4% 


Application Plans by 
Relative Location 


54% 
47% 


20% 


11% ia 


Local Regional National Int'l 


Top 10 Program Types Considered 


Part-time MBA [NN 48% 
Full-time one-year MBA [I 41% 
Flexible MBA [NN 32% 
Full-time two-year MBA §N) 25% 
Online MBA (24% 
Executive MBA [i 20% 
Hybrid/blended MBA (i) 15% 
Master of Data Analytics [J 11% 
Master of Int'l Management [} 11% 
Master of Project Management [J 11% 


Application Plans by 
Program World Region 


Africa DE 59% 
W. Europe 38% 
United States EN 35% 
Canada MR 15% 
Aus/PI [il 7% 
E. Europe [J 6% 
E&SEAsia Ml 6% 
Middle East [J 4% 
C&SAsia | 2% 
LATAM | 1% 


Top Program Types Preferred* 


Full-time one-year MBA 24% 
Part-time MBA [NN 21% 
Flexible MBA [NN 12% 
Full-time two-year MBA [I 6% 
Executive MBA [i 6% 
Online MBA [5% 


Preferred Study Destination 
by Program Country* 


South Africa ae 45% 
United States i 20% 
United Kingdom esi 18% 


Netherlands a 6% 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Graduate 
IW ETar-Ye(-Yanl-vals 


Candidate Profiles by Residence 


Spain 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
y 
Full-time one-year MBA [NN 55% Full-time one-year MBA IN 30% 
Full-time two-year MBA 9 48% 
7 om Full-time two-year MBA | 19% 
; Master of Finance [NN 33% 
seats Master of Data Analytics [EN 28% Master of Data Analytics [IN 12% 
program Executive MBA [NN 22% Master of Finance [i 9% 
Master of Int'l Management 22% 
types only 7 — Master of Int'l Management al 6% 
33% Master in Management [NN 22% 
Master of Entrepreneurship [J 15% 
Part-time MBA {i} 13% 
Master of Engineering Management [i 13% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Europe 76% 
United States NT 55% ee Baa on 
79% 
E&SEAsia ME 16% 
E. Europe — 15% Spain (ae 25% 
Canada [J 6% 
24% C&SAsia HB 4% 
15% France Esl 15% 
au LATAM | 1% 
— i! Aus/PI | 1% 
Local Regional National Int'l RalagIerESst. | Us epee ie tee 
Africa 0% (eTr-le (Urn) 


Management 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


Switzerland 


Program Considerations 


Business 
master’s 
program 
types only 
45% 


Application Plans by 
Relative Location 


83% 
24% 6 
19% 13% 
Local Regional National — Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time one-year MBA 
Master of Finance 

Master in Management 
Master of Int'l Management 
Master of Data Analytics 
Part-time MBA 

Flexible MBA 

Full-time two-year MBA 
Master of Entrepreneurship 
Executive MBA 


37% 
34% 
EE «31% 
30% 
MO 19% 
MM 19% 
DM 19% 
a 17% 

MH 11% 

Mm 10% 


Application Plans by 
Program World Region 


W. Europe 87% 


United States 
E & SE Asia 
Canada 

E. Europe ff 4% 


Aus/PI J} 3% 
Middle East 0% 
LATAM 0% 
C&SAsia 0% 
Africa 0% 


ME 27% 
Mm 11% 
6% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time one-year MBA [I 18% 
DO 15% 
Master in Management [NN 12% 
Master of Int'l Management [NN 10% 
Full-time two-year MBA [NN 6% 


MN 6% 


Master of Finance 


Master of Marketing 


Preferred Study Destination 
by Program Country* 


ey 27 
23 
France (eal 14% 


United States a 11% 


a 9% 


Switzerland 


United Kingdom 


Spain 


Graduate 
IW ETar-Ye[-Yanl-vals 


Candidate Profiles by Residence 


Taiwan, China 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 


Full-time one-year MBA (NN 45% Full-time one-year MBA EE 18% 
Full-time two-year MBA [TT 38% Full-time two-year MBA I 18% 


Master of Finance NN 31% Master of Finance —N 16% 
seats Master in Management SN 30% Master of Data Analytics [EN 11% 
program Master of Marketing [I 27% Master of Marketing [lll 6% 
types only Master of Data Analytics [I 26% Master in Management [ll 5% 
41% Master of Int'l Management [I 23% Master of Accounting [il 5% 
Master of Info. Technology [NN 22% 
Master of Supply Chain [ 17% 
Master of Project Management [NN 16% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
United States (IIT 70% 
a W. Evrope TT 46% united sites IG «1: 
7% , 
E&SE Asia BE 16% 
Canada $M 14% United Kingdom Z 9% 
E. Europe [i 6% 
C&SAsia MH 5% é I 
erman 
4% 40/ AGEL Be ‘ 
0 io) 0 
ceieess a — Middle East | 1% 
Local Regional National Int'l LATAM | 1% — E “ 


Africa 0% Graduate 
IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 


87 mba.com Prospective Students Survey 2019 


Candidate Profiles by Residence 


United Arab Emirates 


Program Considerations Top 10 Program Types Considered 


Full-time one-year MBA NN 68% 


Top Program Types Preferred* 


Application Plans by 
Relative Location 


80% 


Full-time two-year MBA EEE 34% 
Executive MBA [i 20% 


Online MBA fi} 11% 
Master of Data Analytics [J 9% 
Master of Finance [| 9% 


Application Plans by 
Program World Region 


W. Europe SN 57% 
United States EN 48% 
Canada EO 29% 
Middle East 9 20% 
E&SEAsia ME 16% 
Aus/PI ER 16% 


Full-time one-year MBA aa 39% 


Full-time two-year MBA la 18% 


cea Master of Project Management [i 18% ee El ag 

program Master of Marketing [MM 18% 

types only Master of Int'l Management [ll 14% Flexible MBA P| 5% 
7% Master of Supply Chain [J 14% 


Preferred Study Destination 
by Program Country* 


United States J 25% 
United Arab Emirates [J 13% 
Canada J 13% 


United Kingdom [i 13% 


14% 9% a E. Europe Mil 9% Netherlands isi 9% 
0 
aoc C&SAsia HN 7% France [J 9% 
Local Regional National Int'l LATAM | 2% Singapore [fj 5% 
Africa 0% (eT ¢-YolUr-1e-) 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


United Kingdom 


Program Considerations Top 10 Program Types Considered Top Program Types Preferred* 
Full-time one-year MBA —NN 54% Full-time one-year MBA [INN 31% 
Full-time two-year MBA NN 40% Master of Finance [NN 15% 
ee Master of Finance (EN 31% Full-time two-year MBA [NNN 15% 
j fo} 
oneene Master in Management [Ml 21% Master in Management [INN 8% 
Master of Data Analytics 19% 
program ' ytics Ml 19% Executive MBA [ll 6% 
types only Part-time MBA [i 16% 
1 9, 
ae Executive MBA [I 15% Master of Int'l Management [i 5% 
Master of Int'l Management [i 14% 
Flexible MBA [11% 
Master of Marketing [J 9% 
Application Plans by Application Plans by Preferred Study Destination 
Relative Location Program World Region by Program Country* 
W. Evcpe I 80% 
75% ; ; 
United States EE 44% United Kingdom 43% 
E&SEAsia BM 10% 
Canada [i 7% 
E. Europe J 4% United States 25% 
25% 9, 
ee 17% Aus/PI §§ 4% 
: C&SAsiIa | 2% 
i ei Middle East | 1% 
; France 12% 
Local Regional National Int'l iene | 220 
Africa 0% Graduate 


IW ETar-Ye(-Yanl-vals 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 
*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Candidate Profiles by Residence 


United States 


Program Considerations 


Business 
master’s 
program 
types only 
10% 


Application Plans by 
Relative Location 


56% 


48% 
36% 


Local Regional National Int'l 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


Top 10 Program Types Considered 


Full-time two-year MBA [I 53% 
Full-time one-year MBA [— 47% 
Part-time MBA [NN 39% 
Flexible MBA [NN 29% 
Online MBA 9 23% 
Joint/dual degree w/ an MBA [16% 
Master of Data Analytics [J 16% 
Master of Finance [} 16% 
Executive MBA [i 16% 
Hybrid/blended MBA (i) 14% 


Application Plans by 
Program World Region 


United States TT 96% 


W. Europe — 14% 
Canada JJ 4% 

E&SEAsia J 3% 

E. Europe | 2% 
Aus/PI | 2% 

C&SAsia | 1% 

Middle East 0% 
LATAM 0% 
Africa 0% 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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Top Program Types Preferred* 


Full-time two-year MBA NN 24% 
Full-time one-year MBA I 17% 
Part-time MBA [I 10% 
Online MBA [I 7% 
Master of Accounting [i 7% 
Flexible MBA [) 6% 


Preferred Study Destination 
by Program Country* 


United States =.) 93% 


Graduate 
Management 


Candidate Profiles by Residence 


Vietnam 


Top Program Types Preferred* 
Master of data analytics [NN 16% 
Master of finance [NN 13% 
Full-time two-year MBA [I 11% 


Program Considerations Top 10 Program Types Considered 


Master of Data Analytics I 44% 


Full-time two-year MBA [I 39% 
Full-time one-year MBA [INN 33% 


Application Plans by 


Master of Supply Chain [NN 18% 
Master of Entrepreneurship [NN 16% 
Executive MBA [NN 15% 


Application Plans by 


Business 
7 0, 
master’s Master of Finance [EEE 26% Full-time one-year MBA [NN 11% 
program Master in Management [NN 21% Master of Marketing III 8° 
aster of Marketing 
types only Master of Int'l Management [NN 21% ° 
i 0, 
25% Master of Project Management [NN 21% Mectehofentiercicusn Mie 5% 


Preferred Study Destination 


Relative Location Program World Region by Program Country* 
W. Europe 59% United States NN 34% 
89% United States EN 46% Canada J 13% 
9, 
= cy I 
E&SE Asia MEI 16% France [J 10% 
E. Europe Ml 8% Netherlands [J 7% 
10% 7% 3% Middle East 0% United Kingdom ff} 7% 
=a az mes LATAM 0% Sweden [ 5% 
Local Regional National — Int'l eo nse) | 0% Singapore [} 5% 
Africa 0% Graduate 


Note: Program types considered, application plans by relative location, and application plans by program world region may total to more than 100 percent due to multiple selections. 


*Graphs display only program types and study destinations that > five percent of candidates say is their preference. 
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IW ETar-Ye(-Yanl-vals 


Preferred Study 
Destination 


This section features data by candidate preferred study 
destination country, including: 


* Top 10 program types considered 


* Top program types preferred 
* Citizenship 


* Top reasons candidates chose the country as their 
preferred study destination 


Preferred Study Destination 


Australia 


Candidates Preferring This 
Study Destination 


Top 10 Program Types Considered 


Full-time two-year MBA [NN 51% 
Full-time one-year MBA [NN 36% 
Master of Finance SN 26% 
Master of Data Analytics [EN 20% 
Master of Info. Technology [NN 17% 
Master of Int'l Management [I 17% 
Part-time MBA [I 17% 
Flexible MBA 9 16% 
Master of Marketing [MM 13% 
Master of Human Resources [J 12% 


Top Program Types Preferred* 


Full-time one-year MBA [NI 19% 
Full-time two-year MBA [NN 19% 
Master of Finance J 14% 
Master of Int'l Management [fl] 7% 


Flexible MBA [7% 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Citizenship of Candidates Preferring This Study Destination 
Region of Citizenship of International Candidates 


33% 


24% 
13% 13% 
5% 4% 4% 3% 1% 0% 
En... — ” 


International 
83% SP PP & & SS YM YP 
oY ee ¥ YS RSs cS 
ay 12) < g © 
G cre w Y& 


2 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Domestic Candidates** International Candidates 


-- Reputation of educational system (65%) 


-- Improved chances of an int'l career (62%) 


Attractiveness of location/ 
Build int'l network of peers/colleagues 
(both 53%) 


-- Safety and physical security (40%) 


Graduate 
IW ETar-Ye(-Yanl-vals 
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Preferred Study Destination 


Canada 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


Domestic 32% 26% 
Full-time one-year MBA [NNN 51% 31% 20% 
Full-time two-year MBA EN 44% Al 8% 5% 4% 3% 2% Q% 0% 
Part-time MBA [NNN 24% International ee 
Master of Finance [RN 21% 69% ee C we RS & S&S Ss S&S x & 
Flexible MBA NIN 21% a © oo e ad 
G a Sy & 


Master of Data Analytics [I 20% 
Master in Management [NN 18% 
Executive MBA [i 16% 
Master of Marketing [MM 15% 
Master of Int'l Management [14% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


YoY uit (om @-lalel(er-an- International Candidates 


Improved chances of an int'l career (65%) 


Reputation of educational system/ 


Top Program Types Preferred* Affordability of education/tuition fees (both 55%) ; ; 
Reputation of the educational system (59%) 


Full-time one-year MBA Ls) 24% 
To be near family (50%) 


Fulltime two-year MBA [I 16% Build int'l network of peers/colleagues/ 
: Better preparation for career, 
parenne: ners A 8% Improved jobs access in home country/ Ease of eae work permits apes 


Attractiveness of location (both 47%) 
Master of Finance i 7% 


Master of Data Analytics a 5% 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


China 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


32% 
26% 
Full-time one-year MBA EIS 47% 
; : 12% 12% 
Full-time two-year MBA TTT 41% Domestic 6% 6% 3% 3% go oy 
0 0 
Master of Finance [NN 19% 58% i x ae = 
Part-time MBA 9 OP SF CP YP & & SK KP YS 
art-time MBA [NNN 17% eX ve * Ss oY ew 
Flexible MBA [EN 15% at a © ¥ & ry 
& 


Master of Data Analytics [I 14% 
Executive MBA [NN 14% 
Master in Management [NN 12% 
Master of Info. Technology [NN 11% 
Master of Int'l Management [0 11% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Tey vita (om @-lalel (ere e- International Candidates 


Reputation of educational system (53%) Improved chances of an int'l career (56%) 


Top Program Types Preferred* 


Better preparation for career (40% 
ene Gee Build int'l network of peers/colleagues/ 


Fulltime one-year MBA EEE 26% Attractiveness of location (both 53%) 


Full-time two-year MBA [NN 18% Improved jobs access in home country (38%) 
Part-time MBA [i 11% 
Master of Finance [J 6% 


Master in Management [| 5% Attractiveness of location/ 
Executive MBA fi} 5% Safety and physical security (both 30%) 


Flexible MBA [i 5% 


Affordability of education/tuition fees (32%) Reputation of the educational system (44%) 


Better preparation for career (38%) 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that => 5 percent of candidates say is their preference. 
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Preferred Study Destination 


France 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 
Full-time one-year MBA [NNN 51% 


Full-time two-year MBA [EN 31% 
Master of Finance SN 28% 


{0} 
25% 21% 20% 


9% 9 
j | i 0 8% 6% 4% 4% 1% 0% 
Biase =” 


International “ 
Master of Int'l Management [EN 27% 88% ee ee S&S RS CF YP S&S & & AN 
Master in Management [NN 26% eo Gee yy Y © P ~ 
GC ae w Y 


Master of Data Analytics [EN 18% 
Master of Marketing [13% 
Master of Project Management [i 12% 
Master of Entrepreneurship [J 10% 
Executive MBA [i 10% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Tey rita (om @-lalel (ere e- International Candidates 


Reputation of educational system (60%) Reputation of the educational system (69%) 
Top Program Types Preferred* 
Improved chances of an int'l career (49%) Improved chances of an int'l career (67%) 
Full-time one-year MBA NN 34% 
To be near family (45%) Build int'l network of peers/colleagues (59%) 
Master in Management BS 12% 
Pactucar Finance Ss 11% Better preparation for career/ Better preparation for career (52%) 
Build int'l network of peers/colleagues (both 
Master of Int'l Management [fi 9% 40%) Attractiveness of location (44%) 


Full-time two-year MBA a 7% 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


Germany 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


27% 
Domestic ° 
Master in Management (IN 42% 29% 11% 10% 
: 8% 
Full-time two-year MBA TTT 36% Ze a 29h t0%: gop 
Master of Int'l Management [NN 35% International = — 
Full-time one-year MBA IN 31% 71% 


Master of Finance (I 28% 
Master of Data Analytics SN 21% 
Master of Marketing [EN 19% 
Master of Entrepreneurship [NN 17% 
Master of Info. Technology [NN 17% 
Master of Supply Chain NN 16% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Domestic Candidates International Candidates 


Reputation of educational system (56%) Reputation of the educational system (68%) 
Top Program Types Preferred* 
Affordability of education/tuition fees (48%) Improved chances of an int'l career (65%) 
Master in Management [NN 16% 
IMasteret Gnance Es 14% Better preparation for career/ Affordability of education/tuition fees (61%) 
Improved jobs access in home country (both 
Full-time two-year MBA [i 12% 46%) Better preparation for career (50%) 
Full-time one-year MBA [NN 11% 
Master of Int'l Management [ll 10% Attractiveness of location (42%) Build int'l network of peers/colleagues (49%) 


Master of Data Analytics [J 5% 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


Hong Kong SAR, China 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


82% 


Master of Finance (NN 44% 
Master of Data Analytics [I 29% 
Full-time one-year MBA I 28% : 
International 
Master of Info. Technology [NN 25% 91% 
Master of Marketing [EN 24% 
Master of Accounting [ 20% 
Full-time two-year MBA SN 18% 
Master of Int'l Management [I 17% 
Master in Management [I 14% 
Master of Project Management [NN 13% 


1% 1% 1% 1% 1% 0% 0% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Domestic Candidates** International Candidates 


= Better preparation for career (57%) 


Top Program Types Preferred* 
-- Reputation of the educational system (55%) 


Master of finance NN 27% 
Master of data analytics MI 12% -- Attractiveness of location (48%) 
Master of marketing [MM 12% 
Full-time one-year MBA [11% 
Master of accounting [il 7% 


2s Improved chances of an int'l career (47%) 


== Safety and physical security (42%) 
Master of info. technology [§} 5% 


Part-time MBA [fl 5% 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Preferred Study Destination 


India 


Candidates Preferring This 
Study Destination 


Top 10 Program Types Considered 


Full-time one-year MBA 
Full-time two-year MBA 
One-year PGP program 
Executive MBA 

Master of Data Analytics 
Master of Marketing 

Master of Finance 

Master of Supply Chain 
Master of Project Management 
Master of Int'l Management 


Citizenship of Candidates Preferring This Study Destination 


Region of Citizenship of International Candidates 


33% 
59% ; mally 
11% 11% 11% 11% 
49% oH 0% 0% |e 
* Sones a a ial fal 0% 0% 0% 0% 
9 2 2 SNS BS HS LS @ DW SN 
ME 33% 95% Se SF FY SF CO SH rs =) 
MM 16% ce © G 
MM 16% % 
ME 15% Top Reasons Candidates Chose This Country as Their Preferred Study Destination 
Ml 13% 
MH 13% Domestic Candidates International Candidates* * 
ME 11% 


Affordability of education/tuition fees (61%) oo 


Top Program Types Preferred* 


Full-time one-year MBA 


One-year PGP program 


Full-time two-year MBA 


Executive MBA 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Reputation of educational system (56%) oe 


DW 23% 
a 23% 
Dy 16% 
16x 


Improved jobs access in home country (52%) =e 
Availability of financial aid (48%) os 


Better preparation for career (40%) = 


Graduate 
Management 
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Preferred Study Destination 


Italy 


Candidates Preferring This 
Study Destination 


Top 10 Program Types Considered 


Full-time one-year MBA 
Master of Finance 

Full-time two-year MBA 
Master in Management 

Master of Marketing 

Master of Int'l Management 
Master of Data Analytics 
Master of Project Management 
Master of Accounting 

Master of Info. Technology 


ee 35% 
Ee 34% 
ee 34% 
24% 
22% 
19% 
ME 138% 
ME 15% 
15% 

ME 14% 


Top Program Types Preferred* 


Master of Finance 

Full-time one-year MBA 
Master of Marketing 

Master in Management 
Master of Int'l Management 


Full-time two-year MBA 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Mm 24% 
Ma 20% 
WM 8% 
WM 8% 
m@ 7% 
m@ 7% 


Citizenship of Candidates Preferring This Study Destination 
Region of Citizenship of International Candidates 


25% 73% 


Domestic 14% 
(0) 
International] “46% ; i [I a Te I% 5% 5% 4% yo 
(0) 
54% Bea = = — 
@ GG 2 @ @ HS SN | @ 
KF VT PKK LP VW 
es § gx & oo we SF 
wi & al © 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


YoY nit 4(om @-Jalel (ere e- International Candidates 


Improved chances of an int'l career (67%) 


Reputation of educational system (63%) 


Better preparation for career (54%) Attractiveness of location (56%) 


Improved jobs access in home country (50%) Build int'l network of peers/colleagues (54%) 
Better preparation for career/ 
Reputation of the educational system/ 
Affordability of education/tuition fees (all 49%) 


Affordability of education/tuition fees (35%) 


Offers English language education (33%) 


Graduate 
Management 
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Preferred Study Destination 


Netherlands 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 
Full-time one-year MBA (IN 39% 


Master in Management [TT 34% 
Master of Int'l Management [I 28% 


36% 


16% 16% 


i a 9% 8% 7% 4% 3% 2% 0% 
|_| 4 |_| ee 7 


ahora arelu(e)arel| 
Master of Finance ENN 22% 84% 


Full-time two-year MBA § 22% 
Master of Data Analytics —NN 19% 


Master of Supply Chain [19% Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Master of Marketing —N 19% 
Master of Entrepreneurship [NN 16% 
Master of Info. Technology [NN 15% 


Domestic Candidates International Candidates 


; : Reputation of the educational system (74%) 
Reputation of educational system/ 


Top Program Types Preferred* Affordability of education/tuition fees (both 58%) 
Improved chances of an int'l career (70%) 


Full-time one-year MBA [NN 18% 
Offers English language education (65%) 


Master of Finance [I 12% Better preparation for career/ 
' Attractiveness of location (both 47% 
Master of Int'l Management [Mi 11% ( Affordability of education/tuition fees (63%) 
Master in Management [Mi 10% 
Final 0 . ey 0) 
Master of Marketing [ll 8% Improved chances of an int'l career (45%) Build int'l network of peers/colleagues (55%) 


Master of Data Analytics [J 6% 
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Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


Singapore 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 
Full-time one-year MBA NN 59% 


42% 


Master of Data Analytics [NM 29% va 3% 3% 3% 2% 2% 2% 0% 
Master of Finance [I 29% International ee 
Full-time two-year MBA [NN 26% 84% Ss S&S y CP Ay es w& 
Part-time MBA [EN 19% Fe ile ed 


Master of Info. Technology [MN 16% 
Flexible MBA [NN 16% 
Master of Int'l Management [i 12% 
Executive MBA [} 12% 
Master in Management [MJ 11% 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Tey uit (om @-Jalel (ere e- International Candidates 


Reputation of educational system (73%) Reputation of the educational system (69%) 
Top Program Types Preferred* 
Affordability of education/tuition fees (46%) Improved chances of an int'l career (59%) 
Full-time one-year MBA a 36% : 
Better preparation for career/ Better preparation for career (55%) 
: Improved jobs access in home country (both 

Master of Data Analytics 13% 

: al 7 41%) Build int'l network of peers/colleagues (54%) 
Master of Finance 12% 

[I ° Safety and physical security (35%) Attractiveness of location (52%) 


Part-time MBA ff) 5% 
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Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


South Africa 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


Part-time MBA [ 62% 
Flexible MBA SN 35% 
Online MBA — 29% 
Executive MBA [NN 27% 
Full-time one-year MBA [NN 23% 
Master of Project Management [i 15% 
Hybrid/blended MBA [NN 15% 
Full-time two-year MBA [NN 15% 
Master of Entrepreneurship [J 10% 
Master of Info. Technology [J 8% 


71% 


ta 1 om 0% 0% 0% 0% 0% 0% 
al Co 0 0 0 0 0 0 0 
@ ws w& & S&S 
on 
RS 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


YoY uit= (om @-Jalel(er-1n-c International Candidates* * 


Affordability of education/tuition fees (56%) oe 


Top Program Types Preferred* 


Part-time MBA [I 40% 


Full-time one-year MBA [NN 13% 


Reputation of educational system (51%) == 


To be near family (44%) =a 


Flexible MBA [ill 12% Availability of financial aid (33%) -- 
Online MBA [i 8% 
Executive MBA [ll 8% Attractiveness of location (29%) = 


Full-time two-year MBA ff] 6% 
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Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Preferred Study Destination 


Spain 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 
Full-time one-year MBA SN 53% 


Full-time two-year MBA EE 38% 
Master of Finance [NN 25% 


39% 


20% iu 
° 9% 6% 5% A% 3% 1% 1% 
Bae ee 


% © @ @ & GS Ww 
J Sy TL YY YF & 
Ss Sy 3? « a s SS yw’ ee 
» Go @ 


International 
Master of Data Analytics [EN 19% 88% vy x we 


Master of Int'l Management [I 19% 
Master in Management [18% 


Master of Entrepreneurship [Ml 15% Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Executive MBA [14% 
Domestic Candidates** International Candidates 


Part-time MBA [NN 14% 
-- Attractiveness of location (73%) 


Master of Marketing [13% 


Top Program Types Preferred* 


oe Improved chances of an int'l career/ 
Full-time one-year MBA NN 36% Build int'l network of peers/colleagues 


Master of Finance [NN 14% Bo (bob 64") 
Full-time two-year MBA [NN 12% 
Master of Int'l Management [} 7% Reputation of the educational system/ 
Master of Data Analytics [6% _ Diversity of student body (both 54%) 


Master in Management [§ 5% 
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Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Preferred Study Destination 


Sweden 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


Master of Finance (IN 44% 
Master in Management [I 40% 
Full-time two-year MBA —NNN 37% inrennarioneal 
Master of Int'l Management —IN 35% 80% 
Full-time one-year MBA § 22% 
Master of Entrepreneurship [I 20% 
Master of Marketing [) 20% 
Master of Accounting [NN 17% 
Master of Human Resources [NN 16% 
Master of Data Analytics [NN 14% 


46% 


{0) 
- : al 11% 8% 2% 2% 
‘0 0 10) % % 
= ue he: Be 


2 PP 2@ & OD Sf wD 
Ss ) WS Ny Ss y 
Yo we eS 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Domestic Candidates** International Candidates 


-- Reputation of the educational system (83%) 


Top Program Types Preferred* 


Master of Finance SN 30% 
Master of Int'l Management [MM 11% 
Master in Management [Ml 11% 
Full-time two-year MBA il 7% Improved chances of an int'l career/ 
Master of Entrepreneurship I 5% Offers English language education (both 57%) 
Master of Marketing [| 5% 
Full-time one-year MBA ff} 5% 


Affordability of education/tuition fees (60%) 


-- Attractiveness of location (55%) 
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Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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Preferred Study Destination 


Switzerland 


Candidates Preferring This 


Citizenship of Candidates Preferring This Study Destination 


Study Destination 


Top 10 Program Types Considered 


Full-time one-year MBA 
Master of Finance 

Master of Int'l Management 
Master in Management 
Master of Data Analytics 
Full-time two-year MBA 
Flexible MBA 

Master of Entrepreneurship 
Master of Info. Technology 
Part-time MBA 


Region of Citizenship of International Candidates 
38% 


ee 42% 


. 9 i) 
34% : ul e pas 8% 


8% 


5% 3% 1% 
0% 
. —_ 
DN 30% International = " qi NS & 
a=) 

29% 90% Pr Ft ne “ a Cs 
25% are & = . 
EE 21% © 
18% Top Reasons Candidates Chose This Country as Their Preferred Study Destination 
ME 14% 

107 Domestic Candidates** International Candidates 
Ma 13% 


-- Reputation of the educational system (79%) 


Top Program Types Preferred* 


Master of Finance 

Full-time one-year MBA 
Master in Management 
Master of Int'l Management 


Master of Data Analytics 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. **Insufficient sample size to report. 
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-- Improved chances of an int'l career (73%) 


a 21% 

== Better preparation for career (62%) 
DO 19% 
= 13% a5 Build int'l network of peers/colleagues (58%) 
B 7% - Attractiveness of location (44%) 
5% 
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Preferred Study Destination 


United Kingdom 


Candidates Preferring This Citizenship of Candidates Preferring This Study Destination 


Study Destination 
Region of Citizenship of International Candidates 


Top 10 Program Types Considered 


Full-time one-year MBA EI 47% 
Master of Finance (IN 39% 


28% 530, 


j TT nt 
7% 5% 5% 
3% 1% 1% 
= ne 


Full-time two-year MBA SN 30% ineemanenal be ok 
i @ cs 
Master of Data Analytics SN 22% 92% Pa e F a Ss yr & & 
Master of Int'l Management [I 22% a Ry & yr ue Yr A 
Master in Management [ 22% « 
Executive MBA [13% Top Reasons Candidates Chose This Country as Their Preferred Study Destination 
Master of Info. Technology [NN 12% 
Master of Marketing [EM 12% Domestic Candidates International Candidates 
Part-time MBA [I 12% 
Reputation of educational system (65%) Reputation of the educational system (75%) 
Top Program Types Preferred* 
Better preparation for career/ Improved chances of an int'l career (64%) 
Full-time one-year MBA (NN 24% Build int'l network of peers/colleagues (both 
46% ild int' 
Master of Finance [NNN 23% 0) Build int'l network of peers/colleagues (59%) 
Full-time two-year MBA [iil 8% Improved chances of an int'l career (43%) Better preparation for career (54%) 
Master in Management [fl 7% 
Improved jobs access in home country (37%) Attractiveness of location (52%) 


Master of Data Analytics [J 6% 
Master of Int'l Management [J 5% 


Graduate 
Management 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that > 5 percent of candidates say is their preference. 
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Preferred Study Destination 


United 


States 


Candidates Preferring This 
Study Destination 


Top 10 Program Types Considered 


Full-time two-year MBA 
Full-time one-year MBA 
Part-time MBA 

Flexible MBA 

Master of Finance 

Master of Data Analytics 
Online MBA 

Joint/dual degree w/ an MBA 
Executive MBA 


Master of Accounting 


56% 
49% 
DM 29% 
MM 22% 

Ma 21% 

a 19% 

Ha 16% 

MM 15% 

MM 15% 

Mm 12% 


Top Program Types Preferred* 


Full-time two-year MBA 
Full-time one-year MBA 
Part-time MBA 

Master of Finance 
Master of Accounting 
Online MBA 

Master of Data Analytics 
Flexible MBA 


Note: Program types considered and reasons candidates chose this country as their preferred study destination may total more than 100 percent due to 
multiple selections. *Graph displays only program types that => 5 percent of candidates say is their preference. 
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27% 
MO 19% 
7% 

M 6% 

© 5% 

© 5% 

BH 5% 

H 5% 


Citizenship of Candidates Preferring This Study Destination 


Region of Citizenship of International Candidates 


32% 
25% 

International tallies | 11% 10% 10% 

nternationa 0 10% 
54% fi 4% 4% 3% 1% Go 
46% Hee.” 
eS oe a RS S « & & & & LP 

Ye rT © gs ~ 
ge © AS Y 


Top Reasons Candidates Chose This Country as Their Preferred Study Destination 


Toy uir= (om @-Jalel(er-1n- International Candidates 


Reputation of the educational system (75%) 


Reputation of the educational system (54%) 


Better preparation for career (52%) Improved chances of an int'l career (63%) 


Attractiveness of location (41%) Better preparation for career (60%) 


Affordability of education/tuition fees (38%) Build int'l network of peers/colleagues (59%) 
To be near relatives/family living in the country 


; : P 
(35%) Attractiveness of location (38%) 
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Respondent 
Demographic Profile 


This section details the gender and age details of 2018 
survey respondents by their country of citizenship and 
residence. 


Respondent Demographic Profile 


Respondent Demographic Profile 


Gender Age 


Overall* 
Male Female Other eeand 23to24 25to30 31ito39 Wand 
under fo) (el=V a 


| [Glob | a7 | 541 | ater | 45 | 2631 | 1659 | 3402 | 1383 | 444 
[East &Southeast Asia |_ 1684 | 645 | ost | 8 | as, | as | tt, || 
133 
[latinamerica | 465 | 300] tos | S| S| |e || 30 
[Middle east | zis | aga | te | Tt S| tS ste 
jcanada | tts |e |g? | | S|, || 
[Central &South Asia |_ 1,260 (| saa] iz | So] as] tsa | tt |? | 
[East &Southeast Asia | 1452 | sas | sss || tt] atti | at 88 
jEastem Europe | za | | tts | | S| S| 
jatinamerica | ats | a7a | taf set st S| ta 
|Middiecast | 263, | ts S| om? S| | ts Ts | tt 
punted states _| 3.235 | ros 1 14s _| 14 __{ _s35_} 1.296 _{ _ae5_{ 193 3.7651 
| Western europe | ais | 876 | sai | || [ai | a6 | 


*Subtotals may not sum to global or overall figures due to missing demographic data. 


Citizenship 


Residence 
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Contributors and Contact Information 


Contributors and Contact Information 


Contributors 


The following individuals from the GMAC Research team made 
significant contributions to the publication of this report: 


Rhonda Daniel, Senior Research Manager, questionnaire 
development and interpretation of data, and drafting of the 
manuscript for intellectual content; Matt Hazenbush, 
Research Communications Senior Manager, editorial and 
manuscript review; Gregg Schoenfeld, Senior Director, 
Research & Data Science, manuscript review; Tacoma 
Williams, Research Senior Coordinator, sample development; 
Devina Caruthers, Associate Research Manager, survey 


management. 
Contact Information 
For questions or comments regarding the findings, 


methodology, or data, please contact the GMAC Research 
Department at research@gmac.com. 
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